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Cromwell Inn
Indian Cuisine

01256 476828 
www.cromwellindiancuisine.com

Sunday Banquet
Open from 1.00pm till10.00pm evening

£12.99 per head 
Under 10 £5.50 (Bring your own bottle)

We provide high quality home improvement 
products, with no hassle, no pressure.

01264 315151  www.salon73.co.uk

Rebel against 

the traditional 

With S73 

products

A national campaign to find forever 
families for children is being sup-
ported locally across Hampshire.

There are currently 39 children in the 
county who need a loving home, could 
your family offer one of those children 
the love and support they need?

The message of the campaign #You-
CanAdopt is to increase awareness to 
those who can adopt children in the 
region and give them the forever homes 
that they seek.

Regional Adoption Agency, Adopt 
South, is joining singer Sinitta, TOWIE’s 
Harry Derbidge and, presenter, Annie 
Price in backing a nationwide campaign 
to dispel the myths around adoption and 
to highlight the need for more adopters; 
especially those from Black, Asian and 
minority ethnic communities.

Rachel Reynolds, Head of Adopt 
South, shared: “Last year we placed 
118 children with families. Right now, 
we have 39 children who are currently 
waiting to find their new families in 
Hampshire and the Isle of Wight.  Our 
children are babies, toddlers, brothers 
and sisters. These children need lots 
of love and stability throughout their 
lives, and especially our older children 
who wait the longest and the toddlers 
with complex health needs.”

National research from the Depart-
ment of Education confirms that over 
thirty percent of people believe their 
lifestyle prevents them from adopting 
and six in ten feel they are not confident 
in their understanding of the adoption 
process.

Rachel added: “Whether you are 
single, a couple, LGBT+, rent your home 
or have a shared ownership home, have 
a disability or have children already, 
those circumstances are no barrier to 
adopting and I would urge you to contact 
us to find out more on 0300 300 0011.”

Single father, Brian, adopted a child 
over five years ago. He said: “The joy 
in watching my child develop and meet 
every milestone are memories that 
I will hold forever. The support and 
guidance provided has put the child’s 
development, behaviour and needs at 
the forefront of why we need adopters.”

With help from Adopt South, Mark 
and Sandra adopted a son and Mark 
also provides mentoring to applicants 
going through Stage One of the adoption 
process. He commented: “The adop-
tion process takes around six months 
and is necessarily thorough. It has 
been worth every effort though and 
we’ve become a very happy family. We 
have been grateful for the support and 
guidance we’ve had, as parents, from 
Adopt South.”

Central to the new campaign is the 
release of a new, emotive film #You-
CanAdopt Heroes featuring celebrities, 
including TV vocal coaches Carrie and 
David Grant, and other families talk-
ing about adoption. Alongside this is a 
podcast series featuring the other well-
known personalities, including Anna 
Richardson, talking to families about 
the adoption process and the journey 
they took to adopt their children.

In the film, which can be viewed on 

Adopt South’s YouTube channel, adop-
tive families each recite a line from a 
poem specially written by comedian, 
writer and adoptee Joy Carter, which 
brings to life the stories of each of the 
families with all the highs, lows and 
realities of adoption and being a family.

#YouCanAdopt, launched by the 

Department for Education, is being 
supported locally by Adopt South.  Adopt 
South will be releasing more stories 
and podcasts over the next couple of 
weeks on their social media channels 
including Facebook, Instagram and 
YouTube

Visit adoptsouth.org.uk to find out 

more or book a call with one of the team 
or an adopter for an informal chat.

National Adoption Week runs from 
12th October - 18th October so if you 
believe you have a forever home to 
offer to a child, please do think about 
getting in touch with Adopt South, you 
could change a life forever.

LOVEAND   VER

Children In Need

Locally owned, independent, free community newspaper
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Welcome to our new Brand

“Amber for different styles, Jewellery for different people”

NEWS

THE Aster Group have served ten-
ants with notices to quit their garage 
properties in Batchelors Barn Road 
in Andover.

Tenants were shocked and surprised 
to receive the eviction notices on the 
27th September demanding that they 
vacate the garages by 25th October, 
which was one month from the date on 
which the letters were issued.

The Aster Group who plan to sell the 
garages in December were contacted 
by a number of the existing tenants who 
expressed an interest in purchasing 
the garages individually or even as 
a group but they were told that was 
not an option. There are a total of 14 

garages on the site, with one believed 
to be privately owned.

The Aster Group did offer alterna-
tive space in town at Sheep Fair, Acre 
Court or Admiral Way but for many of 
the tenants in question, they are too 
far away for their needs.

One tenant explained: “We were all 
shocked to receive this notice and the 
speed at which we are being asked to 
leave. I have rented this building for 
10 - 12 years and others have been here 
even longer. When we complained to 
Aster about the length of notice period, 
they said that legally, they were only 
required to give us two weeks’ notice, 
yet they were giving us a month.

Especially in today’s climate, it is 
not easy to clear out such a big space. 
I have rented it for so long because it 
is convenient but it is also expensive 
and in a state of disrepair so it feels 
like the people behind this decision 
just don’t care and they are not tak-
ing into consideration the impact on 
people’s lives.

I have spoken to several other tenants 
who all feel the same way that I do and 
to make matters worse, we are being 
told that we cannot return the keys to 
Andover but have to post them, at our 
own personal expense to Devises. This 
is not a decision that was only made in 
September so we feel that we could have 

been spoken to earlier in the process 
and are very upset at the way in which 
we have been treated.”

The Aster Group responded with 
a statement from a company spokes-
person who said: “We understand that 
a move of any size can be disruptive 
which is why we’ve given customers 
an additional two weeks’ notice on top 
of the standard terms in their licence 
agreement. We’ve also offered custom-
ers alternative garages nearby should 
they want to continue to rent a garage 
with us. We’d encourage customers to 
let us know if they have any questions 
about this change by calling us on 0333 
400 8222.”

HAMPSHIRE Constabulary has 
launched a new protocol which pro-
vides better security to visually 
impaired members of the community 
who need to identify if a person at their 
front door is a police officer.

The Visual Impairment Protocol 
(VIP) applies to anyone with a visual 
impairment, whether with full blind-
ness, with a guide dog, or with any 
sight-impaired condition.

It can also be used by anyone who 
cares for, or supports, someone who 
is visually impaired.

It is very important that police offic-
ers and other police employees who 
come to the door for whatever reason 
are able to identify themselves. Usu-
ally, when officers go to someone’s 
property, they have an identification 
card to identify themselves and prove 
who they are.

However, it isn’t as easy for visually 
impaired people who may not be able 
to see a photograph or name on an 
identification card clearly.

Hampshire Constabulary responded 
to feedback from the community to put 
an alternative, but simple process in 
place, which has been developed with 
the assistance of West Yorkshire Police. 
The VIP will be in place across Hamp-
shire and Thames Valley police areas.

The VIP works by setting up a pass-
word system at the address of a visually-

impaired member of the community. 
When an individual calls either 101 
or 999 and informs the call handler 
that they have a sight impairment, a 
password of their choice will be agreed. 
When an officer then visits that address, 
they will be expected to state the pass-
word to the person answering the door. 
If they cannot give the password, then 
they should not be allowed into the 
address.

The issues that led to the introduction 
of the VIP were first brought to light 
by a member of the public called Tina 
Snow, after she experienced a knock on 
the door from a police officer.

Tina is fully blind, and was not satis-
fied that the officer could effectively 
identify himself.

Tina explained: “Last year I had a 
police officer call at my door. He was 
making enquiries after an attempted 
break-in at a neighbouring property. 
Unfortunately he did not have any 
braille ID on him. I let him in, and I 
shouldn’t have because I was taking a 
huge risk, as he could have been any-
body. I contacted Hampshire Police and 
I am really delighted that they have put 
together a protocol to safeguard people 
with sight loss in the future.”

Following the launch of the VIP, 

Assistant Chief Constable Craig Dibdin, 
Force Lead for Disability, said: “When 
we were contacted by Tina about the 
circumstances she found herself in, 
we were quite rightly asked what we 
can do, or what we already do, to safe-
guard people in Tina’s position. When 
a police officer knocks on the door of 
a person with a sight impairment, or 
severe sight impairment, how does that 
person satisfy themselves that they are 
indeed speaking to a police officer? We 
contacted Tina and were absolutely 
delighted that she was willing to work 
with us to help us find a solution. Our 
accessibility team worked with Tina, 
and as a result of that we developed the 
Visual Impairment Protocol.

That protocol is being launched to 
coincide with National Inclusion Week 
and I can’t thank Tina enough for bring-
ing this to our attention and for working 
with us.

We have also been working closely 
with local Sight charities to gain fur-
ther feedback from visually impaired 
members of the community about their 
experiences with the police, and to 
introduce this new protocol to them.”

If you care for someone who has a 
visual impairment, or have any friends, 
family members or colleagues with a 
visual impairment, we would encour-
age you to please highlight the protocol 
to them.
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Tenants unhappy at notice to quit

Protocol to assist blind and visually impaired
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POLICE and Crime Commissioner, 
Michael Lane, has opened up a third 
round of his Covid-19 Keeping Com-
munities Safer Fund that offers timely 
grants of up to £500 to help people stay 
safe, with this round having a focus on 
creating safer streets.

Michael Lane shared: “In August 
I secured Government Safer Streets 
funding for Bargate in Southampton that 
will be used to put in place simple but 
effective measures that cut and prevent 
crime and help create a safer place to 
live, work and visit. The aim of the third 
round of the Keeping Communities 
Safer funding is to offer other areas in 
Hampshire the opportunity to apply for 
grants of up to £500 for projects that 
emulate, on a smaller scale, the aims of 
the Safer Streets initiative. Having seen 
the passion, energy and commitment of 
those helping to keep their communities 
safe through the applications received 
in the first two rounds, I am delighted 
to open up this opportunity for a third 
time.  This funding provides a stitch in 
time to reduce crime – it will provide 
the right resources at the right time 
to enable those people supporting our 
communities to do so promptly.”

The Fund is open until the end of 
October and offers existing voluntary 

groups, informal community groups 
established in direct response to 
Covid19, Parish and Town councils 
and schools the opportunity to bid for 
a small grant using a quick and easy 
process.

Examples of what could be funded 
include: security equipment such as 
CCTV and lights for community build-
ings vacant/or in less use due to COVID-
19 restrictions; general environmental 
improvements to reduce secluded hiding 

spots and open up areas for community 
use; projects that seek to reduce anti-
social behaviour.

Police and Crime Commissioner, 
Michael Lane, is also offering commu-
nity organisations across Hampshire 
the opportunity to bid for funding for 
projects and services that will help 
keep their communities safer.

The Safer Communities Fund was 
established to provide financial support 
for organisations that work with victims 

of crime and to help reduce offending.
Michael Lane explained: “There 

are hundreds of voluntary organisa-
tions; from small and local, to large and 
national working to help keep us safer.  
These vital services provide a lifeline 
for the individuals they work with and 
support policing by working directly 
with those that are susceptible to being 
drawn into criminality, strengthening 
local communities, and protecting the 
vulnerable from exploitation. The pan-
demic has brought new challenges for 
all of us. Like many other organisations 
charities and community organisations 
have come under financial pressure 
and seen changes in demand and in the 
way they need to deliver the services 
they offer. I look forward to receiving 
applications for funding from many 
and would encourage organisations to 
take this opportunity to propose new 
innovative and exciting approaches as 
part of their bid.”

Information about the funding pro-
cess, including guidelines on how to 
apply are available from www.hamp-
shire-pcc.gov.uk/funding. Applications 
are open until Friday 30 October at 
4pm. The maximum amount of funding 
that can be applied for per application 
is £50,000.

FOLLOWING the much-anticipated 
launch of the masterplan for Ando-
ver town centre earlier this month, 
the plans were presented at full 
council on September 28 and have 
received approval from all present 
elected members.

The masterplan has been twelve 
months in the making and was 
developed by nationally renowned 
designers, HemingwayDesign and 
NEW masterplanning. They con-
sulted with more than 4000 resi-
dents, businesses, students and other 
stakeholders to shape the proposals 
for the future of the town. Now that 
the masterplan has received full 
support from councillors, Test Val-
ley Borough Council can take the 
next steps in progressing with the 
redevelopment, which will involve 
appointing a development partner 
to help deliver major changes across 
the town.

The masterplan includes propos-
als to transform the Chantry Centre 
shopping mall into a mixed use space 
to accommodate more independent 
retailers and pop-up shops and cre-
ate offices facilities and apartments 
at upper levels. A new Lights Theatre 
will take centre stage in the town, 
surrounded by shops, bars and res-
taurants where people can dine and 
relax before or after a show.

Other key changes will include 
creating a Wellbeing Quarter fea-
turing a new campus for Andover 
College and the development of a 
modern outdoor space which visitors 
and residents can enjoy. This will 
become part of a new green corridor 
linking the River Anton to Vigo Park 
and will offer spectacular views of 
St Mary’s Church.

The River Anton will also become 
a more accessible green space within 
the town, with a new river corridor 

offering families the perfect place 
to take a stroll or enjoy a picnic and 
admire the wonderful river wildlife.

Leader of Test Valley Borough 
Council, councillor Phil North, said: 
“Since launching the masterplan 
a few weeks ago, we have seen an 
overwhelming amount of support 
and positive feedback from residents 
and businesses. So many people 
helped to shape and develop these 
plans over the past year and now 
that the final masterplan has come 
together, people have really been 
able to see what the future holds 
for Andover. I’m delighted that the 
masterplan has received full support 
from councillors and we can now look 
forward to making headway with 
the project and bring a development 
partner on board.”

The masterplan and three flyth-
rough videos can be seen at www.
thinkandovertowncentre.co.uk.

Police witness 
appeal after 
Andover crash
POLICE are appealing for witnesses 
after two men suffered serious injuries in 
a collision in Andover on Sunday even-
ing, October 4.

The collision, involving a blue BMW, 
black Vauxhall Viva and blue Kia, 
occurred around 7.20pm on the A343 
between Saxon Way and King Arthur’s 
Way.

Both the occupants of the BMW were 
injured in the collision. The driver, a 
21-year-old man suffered serious inju-
ries, while the passenger, a 20-year-old 
man, suffered life-threatening injuries.

The road was closed for around 
seven hours while officers attended.

Enquiries into the exact circumstances 
of the collision are now taking place and 
officers are keen to speak with anyone 
who can assist the investigation.

Anyone who witnessed the collision 
or the three vehicles in the lead up to 
the incident, particularly anyone who 
may have dash cam footage from that 
period, should contact 101, quoting the 
reference 4200384998.

Michael Lane

Two funding initiatives to 
keep our communities safe

Andover town centre redevelopment one step closer
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For all your 
outdoor living needs

WE SELL
● Paving

● 10 & 20mm Shingle

● Walling

● Fencing & Sheds

● 2, 3 & 5 cu yd Skips

TEL:
01264 323 368
www.andoverpatio.co.uk

The Commercial Centre
Picket Piece

Established since 1963

Open Monday - Saturday
7:30 - 5pm.

We off er a delivery service

6 days a week.
Ample Free Parking.

CALOR GAS BOTTLES
AVAILABLE

● Sand

● Ballast

● Grit

● Scalpings



  @loveandover     @loveandover Thursday, October 8, 2020  | 5

Laguna Hotel, Suffolk Road South, Bournemouth BH2 6AZ

Bournemouth Coach Holidays  01202 767 022

 Luxury return coach from local pick up point
 Nightly entertainment
 All rooms en-suite with CTV & tea making facilities

 Dinner, bed & breakfast 

 Indoor heated swimming pool

www.lagunaholidays.com

H O T E LH O T E LH O T E L

Twixmas Sun 27th – Wed 30 Dec ......£182
New Year 30th Dec – 2nd Jan ......£282

4 night breaks

Tinsel & Turkey Breaks

Twixmas/New Year

Spring Breaks 2021 now available

Mon Oct 26th – 30th Oct ......£170

Mon 2th Nov – Fri 6th Nov  ....... £200
Mon 30th Nov – Fri 4th Dec  ..... £210

Mon 7th Dec – Fri 11th Dec .....  £200
Mon 14th Dec – Fri 18th Dec ...  £200

Laguna Hotel, Suffolk Road South, Bournemouth BH2 6AZ

Dinner, bed & breakfast 

Indoor heated swimming pool

Laguna Hotel, Suffolk Road South, Bournemouth BH2 6AZ

Indoor heated swimming pool

NEWS

THE National Careers Service Vir-
tual Jobs Fair returns this week, 
promoting local job, apprenticeship 
and volunteering opportunities.

To ensure people are receiving 
crucial careers support, the National 
Careers Service is working to bring 
job seekers and employers closer 
together by advertising vacancies 
across social media. The Virtual 
Jobs Fair will virtually visit nine dif-
ferent regions of England through-
out the week and give employers in 
those regions a chance to advertise 
current opportunities.

In the South East, the virtual jobs 
fair will run from 1:00-4:00pm on 
Thursday 8th October and people 
in the area can view hundreds of 
job opportunities by visiting the 
National Careers Service South 
East Twitter page during the event, 
or by searching #VirtualJobsFair 

and #SouthEastJobs.
The National Careers Service 

South East will also be running live 
webinars throughout the afternoon.

Effective Job Searching - 1:00pm-
2:30pm. The National Careers Ser-
vice talks you through the different 
tools and techniques you can employ 
to find a job. This 90 minute, live 
workshop includes: an overview 
of the National Careers Service; 
how to write an effective CV - the 
pitfalls to avoid, and the techniques 
you can use to stand out above the 
competition; effective job searching 
tools and techniques and interview 
techniques, including how to manage 
a virtual interview.

Transferable Skills - 2:30pm-
4:00pm. A webinar for career chang-
ers wanting to know how to identify 
and then transfer their skills to a 
different sector. Join professional 

careers advisers to explore: how to 
effectively transfer skills from home, 
voluntary work, and hobbies and 
interests into the workplace; a look 
at labour market information and 
growth industry; how to interpret a 
job description in the best way and 
how to match a job description to 
your skillset.

Registration is open for free 
access to all the events as they 
happen at: http://eventbrite.
co.uk/e/120027751235

For further support, the National 
Careers Service is available for free, 
personalised and impartial careers 
advice for people who need help to 
find learning and work that’s right 
for them. To contact the service call 
the helpline on 0800 100 900, open 7 
days a week from 8am until 10pm, 
or visit https://nationalcareers.ser-
vice.gov.uk.

ANDOVER’S Ash Tapp has been 
named as the IFBB 2 bros pro 
shows Ben Weider European men’s 
physique champion.

We caught up with him after the 
competition to learn more about his 
journey to success. Ash explained: 
“I have been in preparation for this 
show for the last 15-16 weeks ever 
since I decided to enter this pres-
tigious European bodybuilding 
show. My coach Jamie do Rego 
and I decided to go for this one as 
we wanted to compete against the 
best amateurs in Europe to see how 
we compared and what work needs 
to be done to have a good chance 
of hitting my first goal which is to 
win my class, win overall and get 
my IFBB pro card.

My class comprised seventeen 
absolutely incredible physiques, I 
went out with my head in the zone 
and did my best. We did our walks 
and then call outs; straight away 
I was in the first call out which 
instantly meant that I was in the 
top six of the class.  We did compari-
sons and I was moved to the centre 
which usually means winning and 
I stayed there the whole time. We 
returned for the results and I placed 
first so now I am the IFBB 2 bros 
pro shows Ben Weider European 
men’s physique champion.”

Ash went on to compete in the 
next class up and came second with 
only half a point between him and 
the winner, who had won the British 
finals two weeks before the show, so 
he was happy with that result too.

Ash completed his day with a pho-
toshoot with one of the best photog-
raphers in the world, Christopher 
Bailey. Well known for capturing 
images of famous bodybuilders and 

the MR Olympia stage photos in 
Vegas, which he described as “an 
amazing experience.”

Ash is now preparing for one more 
show this year; The Muscle Works 
Mecca Classic which takes place 
on the 7th of November in Watford 
where he hopes to win.

Ash concluded: “ I hope to win 
and go into the overall to battle it 
out with the winners of each class.”

Ash Tapp is a personal trainer 
and online coach based at Pure 
Gym in Andover, working with cli-
ents  both online and in 1-1 personal 
training sessions.

Personal trainer is 
crowned European 
Physique Champion

Virtual Jobs Fair Returns

SOUTHERN Water has received the 
lowest ranking of any water company 
for environmental performance, in an 
annual report released by the Environ-
ment Agency.

The company had 450 pollution incidents 
recorded last year, which is more than dou-
ble compared to the 188 incidents recorded 
in 2018.

Southern Water is the first company to 
be rated as 1 star, poor, since 2015.

The rating is based on measures includ-
ing serious pollution incidents and amounts 
of pollution in sewer pipes. All the com-
panies recognised as underperforming 
will meet with government ministers and 
representatives from the Environment 
Agency.

Southern Water CEO Ian McAulay com-
mented: “As would rightly be expected we 
are extremely disappointed to have fallen in 
the ratings awarded in this year’s Environ-
mental Performance Assessment. We are 
already taking bold steps to set our pollution 
record straight. We invested an additional 
£3.2 million during 2019–20 to improve our 
ability to find and fix leaks alongside an 
additional £54 million to improve pollution 
performance.

We are one of the first organisations in 
the sector to have analysed the challenge 
in detail and developed a plan around it. It 
sets out a plan to reduce pollution incidents 
to 80 per year by 2025, and zero pollution 
incidents by 2040. We are also fully confident 

this plan and future iterations will allow us 
to reduce the number of pollution incidents 
in the imminent future.”

Emma Howard Boyd, Environment 
Agency Chair said that companies are 
expected to “implement specific plans 
by the end of this year” and said they will 
“apply tough regulations to ensure com-
panies stick by them.”

Southern Water bottom for 
environmental performance

CEO of Southern Water,Ian McAulay
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NEWS

HAMPSHIRE County Council is offer-
ing £5,000 grants for initiatives to help 
communities waste less.

The grants are being made avail-
able to organisations to make their 
waste prevention ideas a reality as the 
Council’s Waste Prevention Community 
Grant Fund opens for submissions.

Councillor Rob Humby, Deputy 
Leader and Executive Member for 
Economy, Transport and Environment 
at Hampshire County Council, said: 
“This is the third year we’re making 
this grant funding available following 
the tremendous success of the first 
two rounds which kickstarted local 
businesses and launched innovative 
projects, helping us all waste less in 
our communities. As we face up to the 
impact of climate change and navigate 
towards a period of recovery from the 
Coronavirus pandemic, the need for us 
all to waste less has never been more 
important.”

Grant funding is available to groups, 
small businesses, schools, charities and 
parish councils to fund projects which 
will introduce a new waste prevention, 
reuse or repair project to the local area, 
contributing to a network of waste pre-
vention services across Hampshire.

Since 2017, the fund has supported 37 
projects which have helped to reduce 
household waste, supporting local 
communities and the local economy.  
Projects and initiatives include repair 
cafes, cookery and upcycling classes in 
schools, a second-hand school uniform 
service, swap events, a children’s book, 
and a click and collect service for refill-
able containers.

Councillor Jan Warwick, Hampshire 
County Council’s Climate Change 
Adviser to the Executive, said: “In two 
years, this grant has supported projects 
which have delivered over 80 community 
events, repaired 650 household items 
which have gone back into use, and 
engaged with young people in over 250 
schools. Applications are now open for 
the third year of this grant, dedicated 
to local projects to help us all waste 

less, and contributing to Hampshire’s 
commitment to act on Climate Change.  
People working within their communi-
ties know what will work best where 
they live, so if you have some good ideas 
for a new project or initiative, let’s hear 
them!”

The deadline for the first round of 
applications is Friday 4 December 2020. 
The second round of applications will 
be open in early 2021.

STAGECOACH has announced the 
appointment of Carla Stockton-Jones 
as its new UK Managing Director.

Carla becomes the first woman to head 
a major private sector multi-modal pub-
lic transport operation in the UK and 
will report directly to Stagecoach Chief 
Executive Martin Griffiths.

The appointment, effective from 1 
October, follows a thorough competitive 
process involving internal and external 
candidates over a number of months. 
She succeeds Mark Threapleton, who 
retired this summer.

Carla will be responsible for a busi-
ness with 24,000 people, more than 8,000 
buses, coaches and trams and an annual 
turnover of around £1.3billion.

Stagecoach connects communities 
in hundreds of locations across the UK, 
including in Andover and the surround-
ing villages.

Carla joined Stagecoach in February 
as Regional Director South of England 
after holding senior positions with Sky 
since 2012 as Director of Home Service 
and previously Director of Retail.

She has sales and service experience 
across a range of sectors, including fast-
moving consumer goods, media and 
technology.

Since July, Carla has been Interim UK 
Managing Director and has been leading 
Stagecoach’s business transformation 
programme and recovery plans, includ-
ing engagement with the Department for 
Transport around the sector’s transition 
out of the pandemic.

Stagecoach Chief Executive Martin 
Griffiths commented: “Carla has a proven 
track record in retail and service roles 
across a range of highly competitive 
sectors. She has a passion for delivering 
large-scale transformation programmes, 
fostering innovation and motivating 

teams to deliver results. These qualities 
will be invaluable as we look to deliver 
a more agile business supported by a 
talented and diverse team.

I’m confident that with our strong lead-
ership and committed frontline people we 
can come through the challenge of the 
Covid-19 pandemic. We are in a strong 
position to maximise the significant 
opportunities for public transport as 
part of a green recovery, delivering safer, 
healthier and more prosperous places 
for people to live.”

Carla Stockton-Jones added: “I’m 

proud to be heading the UK business 
as Stagecoach marks 40 years of keep-
ing Britain connected. Stagecoach, its 
people and its services have made and 
continue to make a hugely positive impact 
on our economy, in our communities and 
in protecting our environment.

Partnership is more important than 
ever if we are to give our communities the 
green transport connections they need. 
I’m absolutely committed to working 
closely with the national government, 
the mayors in our biggest city regions, 
and our local authority partners and 
other stakeholders to make that happen.

I’m also looking forward to continu-
ing the work underway to ensure the 
business has the right shape so we can 
unlock new opportunities. I want to make 
the most of the diverse talent we have 
across Stagecoach, bring a fresh perspec-
tive to the business and ensure we are 
100% focused on our current and future 
customers.”

In addition to her company roles, Carla 
has worked as a member of the Maggie’s 
cancer care Board since 2016, helping 
raise awareness and funding for the 
charity to achieve its vision of having 
a care centre attached to every NHS 
hospital in the UK.

OVERTON and Whitchurch Inde-
pendent Councillors, Chloe Ashfield, 
Colin Phillimore and Ian Tilbury 
have lambasted Basingstoke & 
Deane Borough Council’s intention 
to close the public conveniences in 
Overton and Whitchurch in April 
2021, unless Overton Parish and 
Whitchurch Town Councils bear the 
annual cost of £5000 per year.

Cllr Phillimore stated that public 
toilets are not a luxury, they are a 
basic and essential part of the com-
munity.

“It’s abhorrent that the Borough 
Council can lend £5 million  interest 
free to Serco, a private company, to 
purchase 44 waste collection vehicles, 
but can’t fund essential services.

The Borough Council are passing 
the buck on cost and further reducing 
the services residents get for their 
Council Tax.

They are an important element of 
sustainability for shopkeepers, shop-
pers and visitors alike.

It’s a real inconvenience for those 
who work outside, such as care assis-
tants, district nurses, refuse collec-
tors, delivery drivers and others who 
don’t have offices.

Closure of public toilets is a recog-
nised threat to health, mobility and 
equality according to a report from 
the Royal Society for Public Health.

Shutting toilets is a false economy, 
whatever the cost, they are about 
health and wellbeing, social inclusion, 

public dignity and public decency.
In the present climate, we need 

more hand washing and sanitation 
facilities, as part of the drive forward 
to control the coronavirus pandemic.”

Basingstoke and Deane Borough 
Council’s Cabinet Member for Envi-
ronment and Enforcement Cllr Hayley 
Eachus responded: “As part of our 
ongoing review of our services, we 
have looked at public conveniences 
operated by the borough council, 
including usage, maintenance costs 
and other facilities available in the 
area.

We are working closely with the 
parish and town councils in Overton, 
Whitchurch, Kingsclere and St Mary 
Bourne to investigate the potential for 
them to take over the responsibility of 
these facilities from 31 March 2021 if 
they feel they should remain open.”

Bus operator appoints 
new Managing Director

Waste less earn more Councillors object to 
planned toilet closures

Casting for 
MTV’s Catfish
CATFISH: The TV Show, MTV’s hit 
reality-based documentary series, is 
casting in Hampshire helping people 
entangled in long-term online relation-
ships.  They’re looking for couples and 
friends who have never met in person 
or even seen each other on video chat.  
Whether you want to finally meet your 
online love or friend face-to-face, have 
something to confess or simply want to 
get to the bottom of why they always 
cancel dates, MTV’s Catfish UK would 
love to hear from you. 

A ‘Catfish’ is someone who lures a 
person into a relationship by adopting 
a fictional online persona, a trend that’s 
becoming increasingly common in a 
world where many romantic relation-
ships and friendships start via apps and 
websites.  Whether you’re worried 
that you’re in love or friends with a 
catfish or would like to come clean to 
the person you’re catfishing, they can 
help you. 

To find out more please contact 
the Catfish Casting Team on 07743 
001261, Catfishuk@viacomstudiosuk.
com or fill in their short application 
form: https://bit.ly/3kYYsUH.

Find us on Twitter
@loveandover
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NEWS

TEST Valley Borough Council is call-
ing on residents to have their say to 
help protect and enhance green spaces 
across the borough for the next ten 
years.

The council has launched a consulta-
tion for the coming weeks, on its Draft 
Green Space Strategy. The document 
covers the issues that are facing green 
space, and looks at how to resolve them 
to ensure safe, enjoyable and accessible 

spaces for years to come.
Now, the authority is calling on 

residents to have their say on how the 
council can best deal with these issues, 
including managing diverse spaces 
with a range of wildlife, in the face of a 
warming climate.

Portfolio holder for Community and 
Leisure, Councilor Ian Jeffrey, said: 
“We want to be able to continue offer-
ing a range of green spaces to provide 

places for fun, recreation and health, 
as well as high-quality environments 
for our wildlife.

The voice of our communities is abso-
lutely key and that’s why we need to cap-
ture your opinions for such an important 
document as we shape our green space 
network for the next ten years.”

Residents can have their say before 
October 23 by emailing greenspaces-
trategy@testvalley.gov.uk.

READERS may be aware that Test 
Valley Borough Council received a 
planning application from Waldon 
Telecom Ltd last month to construct 
a large telecommunications mast and 
nine associated cabinets at the junc-
tion of Shakespeare Avenue and The 
Drove in Andover.

Various statutory consultees and 
those living nearby raised concerns 
and issued objections relating to the 
proposed location of the mast and the 
impact it would have on the local area. 
Following a thorough review of the 
evidence, the council has refused the 
application.

The report states that the mast 
would be harmful to the appearance 

and character of the land and sur-
rounding area and that the applicant 
had provided insufficient information 
to demonstrate that it would not have 
a harmful impact on an adjacent syca-
more tree which also has the potential 
to contain a bat roost.

Cllr Phil North explained: “I com-
pletely understand the need for tel-
ecommunications masts, which are 
essential for modern life. However, they 
are usually grouped together on roofs 
of commercial buildings or similar. The 
Council has, therefore, reached the 
conclusion that this mast by nature 
of its appearance and siting should be 
refused. I hope the applicant will now 
find a much more appropriate site.”

THE new electric vehicle charging 
points put in place in car parks across 
Test Valley last year are to begin charg-
ing customers from this month after an 
introductory free period.

The machines had been free to use 
from their installation as an introductory 
offer from TVBC and the providers of the 
charging points, Joju Solar.

On Monday October 5, this free period 
came to an end after almost a year of free 
energy on the go for drivers of electric 
vehicles in Test Valley.

Information stickers have been placed 
on the machines to inform customers 
of the upcoming changes, with those 
using the charging points to pay for their 
energy via a new APP, to be provided 
by Grønn Kontakt (GK), a subsidiary of 
the Norwegian state electricity supplier, 
Statkraft, available via this link.

Users of the chargers will also be able 
to pay by accessing the Grønn Kontakt 
website and paying by debit or credit card.

Currently, there are 18 fast charg-
ing points in the borough’s car parks in 
Andover and Romsey, each capable of 
supplying 22kW of charge. The existing 
rapid charger at Romsey Rapids car park 
already charges for use and is therefore 
not affected by these changes. All of the 

charge points are powered by 100 per 
cent renewable energy.

Planning and transport portfolio 
holder, councillor Nick Adams-King, 
said: “While it’s been fantastic to be 
able to offer free energy for those driv-
ing environmentally-friendly electric 
vehicles, sadly this introductory period 
wasn’t sustainable forever.

“Providing these charge points in loca-
tions across Test Valley is something 
that was extremely important for us. 
With more electric vehicles on the roads 
today than ever before, the new system is 
quick, easy and we hope will encourage 
drivers to know that the infrastructure is 

there in our borough. As we all face the 
impact of climate change, these charg-
ing points are a small step, but a very 
important one.”

Joju’s Commercial Director, Joe 
Michaels, added: “We’re looking forward 
to working with Test Valley Borough 
Council and Grønn Kontakt to provide EV 
drivers with a reliable, straightforward 
charging experience.”

Grønn Kontakt’s Anthony Hinde, said: 
“Please download the Gronn Kontakt 
App on your smartphone or follow the 
instructions on the charger and look 
out for our rebrand coming early in the 
New Year.”

Fresh start for 
charging points 

New strategy launched for green spaces

Telecommunications 
mast proposal is a no

JOHN Hanson School have announced 
that they have been nominated by 
Hampshire Music Service to become 
a Music Mark school for the 2020/21 
academic year. This is as a result of 
the value that the school places on 
music and the school’s commitment 
to a broad and balanced curriculum. 

The Music Mark School nomination 
system allows music hubs and services 
across the UK to nominate schools who 
they believe have shown a commit-
ment to providing high-quality music 
education. This could mean beginning 
to incorporate more music into the cur-
riculum, starting an extra-curricular 
music group, or having a highly active 
music department; a nomination simply 

means that your local music service has 
recognised your school’s commitment 
to music and wants to celebrate it.

School nominated as 
a Music Mark school

A recent survey conducted by Photo-
box.co.uk has found that the average 
number of photos stored on a UK 
adult’s phone is 3,048. This means 
that there could be 160 billion digital 
phone photos on average currently 
saved in the UK, which is equal to 802 
billion megabytes of storage space. 

Mark Singleton Chief Customer 
Officer of Photobox who conducted 
the survey, explained: “Taking pho-
tos is now part of everyday life and 

is something that everyone does. 
It’s a way of sharing experiences 
with friends and family or even a 
way of reflecting on the good times. 
Especially in current times, it’s no 
surprise that people will be scrolling 
through old images and reminiscing 
with those they share the memories 
with. Even though people use their 
personal images in different ways, 
their photos will always act as a 
source of memories.”

Is your favourite photo 
sitting on your phone?
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INSTALLING QUALITY WINDOWS, DOORS, 
CONSERVATORIES AND PORCHES IN BASINGSTOKE  

& NORTH HAMPSHIRE FOR OVER 24 YEARS.
Quality Products at competitive prices with no compromise.

NEW FACTORY: 3 Moniton Trading Estate, West Ham Lane, Basingstoke RG22 6NQ
Email enquiries@riptonwindows.co.uk   Telephone 01256 841522      www.riptonwindows.co.uk

Windows &
     Doors

See 
before you Buy

In our NEW extensive fully 

 fitted Showroom

Garage doors from £649!  Visit the website for detailsWe are back! 

New showroom strict social measures in effect.  Please Stay Safe. 

 Remember our extensive range of quality products can be viewed on our website:  

www.riptonwindows.co.uk
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BUILDING INSPIRING SPACES 

We offer residential construction and renovation services
 for homes across Andover and the villages. 

We are a complete contracting resource
 providing exceptional service. 

Our company specializes in landscaping, 
house renovations, interior design. We are expert in making obsolete homes 

and turning them inand turning them into a sophisticated and state of the art designs.

WE OFFER
FREE QUOTES

07808 182 777
www.andoverhomeimprovements.co.uk

NEWS

SIMPLYHEALTH has awarded 
a contract for the protection 
of its four office buildings in 
Andover and Winchester, to 
local security provider Venture 
Security.

The healthcare plan provider 
was established in 1872 and 
employs around 1000 people. 
Following a competitive tender, 
Venture has been awarded the 
contract to manage all day-to-
day physical security for the 
insurer. The contract will ini-
tially run for three years, with 
the potential to be extended for 
a further two years.

Venture Security, whose head 
office is located in Andover, will 
be working closely with Simply-
health’s facilities management 
team to provide a range of spe-
cialist security services. This 
includes Venture’s trained and 
SIA licensed security officers 
manning reception in all four 
buildings, locking and unlocking 
the premises each day, patrol-
ling the sites and responding to 
alarms. The Venture team will 
also be providing emergency 
cover as required.

Gareth Williams, Director of 
Estates and Environment, Sim-
plyhealth, commented: “After 
experiencing issues with our 
previous security provider, we 
decided to review our options. 

We were really impressed by 
Venture, especially in relation 
to how technology is integrated 
within their security services. 
The fact they are a local com-
pany was another big tick for 
us.”

Venture Secur it y was 
founded in 2006 by Paul Howe 
and his wife Sara. Born and 
bred in Andover, Paul, a former 
event security manager, saw 
an opportunity to “do things 
better” and offer clients a more 
value-led service.

Paul, Venture’s Manag-
ing Director added: “We’re 
delighted to be working with 
Simplyhealth and to be sup-
porting the facilities team to 
keep their people, premises 
and assets safe.

Customers such as Simply-
health are increasingly look-
ing at integrated options for 
their front of house. Our ‘Ven-
tureFirst’ officers – so called 
because they are responsible 
for delivering a strong first 
impression - are not only SIA 
licensed, but also fully trained in 
customer services. This means 
they can effectively manage all 
reception and security duties, 
while providing a high quality 
service that is reflective of the 
position Simplyhealth holds 
within the industry.”

CHANCELLOR Rishi Sunak has out-
lined additional government support 
to provide certainty to businesses 
and workers impacted by coronavirus 
across the UK as part of his winter 
economy plan.

Representing small businesses in 
Hampshire the Federation of Small 
Businesses (FSB) said that whilst 
the Chancellor’s update marks a sig-
nificant step forward for small firms, 
more help is  needed.

Responding to the Chancellor Rishi 
Sunak’s speech  Nicola Bailey, FSB 
Development Manager for Hamp-
shire commented: “There are many 
measures to welcome here that will 
make a real difference. It’s particularly 

encouraging to see that all small busi-
nesses will be able to access the new 
job support scheme without facing 
excessive paperwork, with a guarantee 
of help for the next six months.

News of the ‘Pay as You Grow’ 
approach will mean relief for hundreds 
of thousands of firms, giving them the 
confidence to invest and hire today 
rather than tomorrow, providing a 
crucial option to suspend repayments 
for six months. We called for an exten-
sion to the deadline for emergency 
finance facilities and that extension 
has rightly been delivered today. The 
assurance on credit ratings will be 
hugely welcomed by many worried 
small business owners.

On the tax side, the greater space 
being promised on deferrals and the 
maintenance of the 5% VAT rate for 
hard hit sectors are much needed, 
promising to shore-up demand for 
firms that are especially struggling. 
The extended deadlines for deferrals 
of VAT and self-assessment tax bills 
will help avoid cliff-edges in the future.

We look forward to more details on 
the successor to the self-employment 
income support scheme. It’s right to 
provide support to the self-employed 
equivalent to that offered to employees, 
and the scheme should be opened up 
to those excluded from the first round 
of support measures.

We are concerned that the Chan-

cellor had nothing to say today on 
support for those who were left out of 
the first round of support measures, 
not least the newly self-employed and 
company directors. The Government 
urgently needs to come forward with 
an emergency relief package for these 
groups which have dutifully paid their 
taxes and deserve help too.

Equally, local lockdown grants in all 
four nations should now be extended to 
firms forced to close that were count-
ing on reopening in the coming weeks 
but now face the most difficult of win-
ters. The Chancellor’s statement is 
a very welcome and significant step 
forward, but there must be more to 
come.”

Winter economy plan is step 
forward but more help needed

Security company 
locks in contract UNITY, the pioneer behind the Test Valley 

Community Helpline, has launched ‘Unity 
Youth’ - aiming to enable young people 
within Test Valley to have a voice in their 
local community

The Test Valley based charity has iden-
tified a thirst for young people wanting to 
voice themselves on the conversations that 
revolve around them, especially locally, and 
working alongside their Youth Ambassador 
and Member of Youth Parliament (MYP), 
Dmitrijs Meiksans, they have created Unity 
Youth - a branch of the charity, helping young 
people to become vital members of the com-
munity through developing opportunities 
and activities.

“This idea has been in the pipeline since 
Unity’s Annual General Meeting last Novem-
ber.” Dmitrijs said.

“It has been an absolute pleasure to 
explore ideas with the Unity team and develop 
this project - it is vital young people are satis-
fied that their voices are being listened to.”

Unity Youth’s first step to fulfilling its 

determinations is launching a youth provi-
sion survey which has recently been shared 
with schools and colleges across the Test 
Valley. The Police and Crime Commissioner 
of Hampshire has awarded the charity £500 
to launch and distribute the survey including 

creating accessible versions of the survey 
as well as creating a report which would be 
shared with key decision makers, MPs and 
Councillors across Test Valley and beyond.

“The survey is the first big step we are 
going to take in the right direction and I 
urge all of my constituents to fill it out- this 
is an amazing opportunity for all involved” 
Dmitrijs continued.

Terry Bishop, Chief Executive of Unity, 
said, “We are delighted to be able to launch 
our Unity Youth initiative enabling young 
people across the Borough to express their 
concerns and raise issues that matter to them 
particularly in these challenging times.  To 
be able to work with Dmitrijs as our Youth 
Ambassador is key to this and we are thrilled 
to have him involved as our Youth Ambas-
sador.”

Young people aged 11-18 in Test Valley 
can fill out the survey online at: www.bit.
ly/UnityYouthSurvey.

The deadline for entries is Friday 6th 
November at 5pm.

Pioneer launches new youth provision

Dmitrijs Meiksans MYP, Unity’s Youth 
Ambassador and local Youth Parliamentarian 
holding the brand new Unity Youth logo

Nicola Bailey
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WWW.DIMENSIONSCARPENTRY.CO.UK

TEL: 07553 970148 /01264 394707

FOR RELIABLE AND
HIGH QUALITY
CARPENTRY &
CONSTRUCTION

EMAIL:
INFO@DIMENSIONSCARPENTRY.CO.UK

NEWS

THE commercially unsuccessful Ando-
ver Canal ran 22 miles from Andover 
to Redbridge, through Stockbridge and 
Romsey. The canal was completed in 
1794 at a cost of £48,000, had a fall of 179 
feet through 24 locks, and for much of 
its length paralleled the Rivers Anton 
and Test. The reason for this parallel 
was that the River Test was simply not 
fit to be made into a navigable canal.

The late 18th Century saw the boom 
in canal construction, the canal in Bas-
ingstoke connected to the River Wey and 
then the Thames network. Around this 
time trade in Andover was in decline 
and some business owners decided that 
a canal might bring about an improve-
ment. A meeting was held in July 1788 

at the Star & Garter hotel in Andover 
where the motion was proposed and 
accepted. Discussions had been held 
with Robert Whitworth, the assistant 
of James Brindley since 1770 about how 
best to complete the exercise. Among 
the key proponents of the scheme were 
the Earl of Portsmouth whose seat was 
at Hurstbourne Priors and John Poore 
of Redbridge, being the tenant of Sir 
Charles Mill’s wharf at Redbridge, he 
stood to gain directly from a success-
ful scheme. Opposition came from 
the water mill owners of Andover and 
Clatford who feared the canal would 
deprive them of the water required to 
power their mill wheels. Winchester 
City were concerned about the impact 
on their trade being bypassed and also 
opposed the motion.

The canal’s locks were built to take 
boats up to 65 feet long and 8 feet 6 
inches wide. The main cargos were 
coal, slates and manure coming in from 
Southampton water and agricultural 
produce going out. The journey of a 
barge from Southampton to Andover 
through the aforementioned 24 locks 
would take 2 days, stopping overnight 
at Romsey.

Taskers of Andover (Waterloo Iron 
Works) were one of the original support-
ers and shareholders of the canal and 
later railway line as their foundry was 
less than a mile from the Canal. In order 
to supply their foundry, they imported 
around 200 tons of raw materials in 

the form of coal and around 500 tons 
of Iron a year, 400 tons of which came 
all the way from South Wales and the 
Coal from Newcastle and the north of 
England. Shipped down to Southampton 
and then inland along the canal. In fact, 
the canal was of such a benefit that they 

The Andover Canal 
ANDOVER’S Enham Trust cel-
ebrates the achievements of and con-
gratulates a trio of sporting women 
who last weekend successfully com-
pleted the 40th Virgin Money Virtual 
London Marathon.

The trio raised a cumulative £2,328 
for Enham Trust to assist disabled 
people to live, work and enjoy life.

The world’s greatest marathon in 
its 40th year, came to Andover as local 
resident Carey Ballard ran her third 
consecutive London Marathon in aid 
of the Trust.  She crossed the finish 
line on her 26.2 mile route around 
Andover at Charlton Lakes in a very 
respectable 4h 24mins.  She prepared 
for the challenge by training for the 
preceding ten months.

Of her challenge and achieve-
ment, Carey shared: “Running the 
London Virtual Marathon was an 
unexpectedly amazing experience. 
I loved every minute, well maybe not 
the last few minutes. I ran around 
the villages then into Andover. I had 
loads of support from people beep-
ing and cheering me as they drove 
past. What made it so special this 
year was my husband was able to join 
me for the whole 26.2 miles (on his 
bike), normally he’s jumping on and 
off the tubes in London just to catch 
a glimpse of me. He made a massive 
difference in the last 3 miles. It was 
tough, but he kept me running know-

ing I had a time I wanted to achieve, 
and I did, 4 hours 24 minutes. I didn’t 
quite finish at my house, so he had to 
almost carry me home.”

Demonstrating the reach of the 
Trust nationally, two further runners 
also benefited the charity.  Alena Hart 
who ran in Suffolk in 5h 48 mins and 
Marcelle Baston-Warner who sur-
rounded herself with nature and ran 
along the Stratford on Avon Canal 
in 7h 12m.

Chloe Plummer, Fundraising Assis-
tant for Enham Trust said: “We are 
thrilled to celebrate the success of 
our trio of marathon runners in 2020.  
Despite the challenges this year their 
perseverance and dedication in sup-
port of the disabled people Enham 
assists is inspiring and greatly appre-
ciated.”

Trio run in marathon to 
raise thousands for Trust

By David Denny

had a private wharf at the top of Water 
lane, the better to offload the materials 
for the foundry.

In reality the canal did not lead to any 
great increase in trade or manufactur-
ing. The canal was mostly used for the 
movement of heavy and bulky materi-
als that would have been expensive 
to transport by land. A good example 
is the Caen stone brought over from 
France and used in the rebuilding of 
St Mary’s church in Andover in 1844.

The canal never really did tie into 
the wider canal network as the South-

ampton to Salisbury Canal was never 
completed.

The only dividend paid to share-
holders was in 1859 when it closed, 
using the proceeds from the sale of 
the canal to the London and South 
Western Railway, who bought it to lay 
a railway line along much of its course. 
In 1857 the canal company changed its 
name to the Andover Canal & Railway 
Company, and in 1858 the Andover and 
Redbridge Railway Company obtained 
an act of parliament to build the line. 
More on that next time!

NEWS

NEW statistics published on Sep-
tember 30 by HMRC reveal that 
a total of £1 billion was paid out 
to businesses across the South 
East in research and development 
(R&D) Tax Credits, up 24 per cent 
from £810 million according to sta-
tistics released this time last year.

The number of claims has also 
jumped from 7,440 to 8,970, an 
increase of 21 per cent, while the 
average claim has increased mar-
ginally from £109,000 to £112,000.

The figures were released as 
R&D Tax Credit specialists, The 
Momentum Group launched its 
‘Rebound’ support service which 
aims to assist businesses by max-
imising their uptake of all available 
grants and R&D tax benefits offered 
by the UK government.

Commenting on the latest sta-
tistics, Tom Verner, MD of The 
Momentum Group said; “It is 
encouraging to once again see a 
rise in the number of R&D Tax 
Credit claims.

The Manufacturing, Professional, 
Scientific and Technical and Infor-
mation and Communication sec-
tors continued to have the great-
est volume of claims, making up 
a total of 66% and 71% of the total 
monetary amount claimed for 2018-
19. Interestingly it also shows that 
younger companies from 0-10 years 
old account for 46% of all claims, 
reflecting that start-ups and entre-
preneurial companies may have 
greater awareness of R&D Tax 
Credits than their more established 

counterparts.
Whilst this is a welcome trend, we 

believe there are still a great many 
innovative companies missing out 
on potentially tens of thousands of 
pounds in R&D Tax Credits.

The launch of our Rebound sup-
port service comes in response to 
the dual challenge for businesses 
operating under the looming threat 
of a no-trade deal Brexit and an 
ongoing global pandemic. We are 
all in this together and at Momen-
tum we have been offering, and 
will continue to offer, free claims 
advice to companies during these 
pressured times.

We believe in the ‘bounceback-
ability’ of businesses across the 
UK. That word was first coined by 
Crystal Palace manager, Iain Dowie 

when describing how his team went 
from the fringes of relegation to 
being promoted and I am confident 
Momentum can help businesses 
look to a brighter future after the 
unparalleled difficulties of 2020.”

Between the £38billion spent by 
the Government on Bounce Back 
loans for businesses affected by the 
Covid pandemic, and the potential 
tax relief that can be claimed in 
R&D, there is so much support for 
businesses out there but awareness 
and understanding of the latter 
remains stubbornly poor.

In addition, the government has 
committed to processing claims 
within 28 days, meaning successful 
claims could have an immediate 
positive impact on balance sheets 
at a time when cash flow is critical.”

MANY people across Hampshire 
became unpaid carers overnight when 
lockdown was imposed, increasing 
their responsibilities to look after older, 
disabled or seriously ill loved ones and 
relatives instantly.

With day care centres and respite 
closed down, it left carers in a particu-
larly challenging position. Healthwatch 
Hampshire has now launched its Sup-
port for Carers campaign to give unpaid 
carers a voice.

The group want to hear what caring 
during the pandemic has been like and 
how things need to change going for-
ward, particularly with the virus still 
in circulation.

Neil Bolton-Heaton, Head of Health-
watch Hampshire, explained: “We 
undertook a general Covid-19 survey 
back in July, to ask people how they 
found accessing health and care ser-
vices during the pandemic. At that time, 
carers told us they felt ‘left to get on 
with things’, so we want to find out more 
about the problems and what can be 
done to support carers moving forward.”

“The hardest thing for me has been 
trying to look after a 94-year-old with 
dementia. We have just been left to get 
on with it.”

Nick continued: “This was just one of 
the responses which we received from 
carers to our general survey, which 
raised alarm bells so now we want to 
hear from carers across the county and 

have launched a county-wide survey to 
hear their views.”

According to Care UK, nationally, it is 
thought that 4.5 million additional people 
have taken on caring for older, disabled 
or seriously ill relatives or friends since 
the Covid-19 pandemic started. Many 
of these people are also juggling work 
and family life alongside unpaid care 
work and finding it very difficult.

The national figures were revealed as 
part of Carers Week and the six charities 
supporting Carers Week - Carers UK, 
Age UK, Carers Trust, Motor Neurone 
Disease Association, Oxfam GB and 
Rethink Mental Illness – are calling 
on the UK Government to recognise 
and raise awareness of the role unpaid 
carers are playing during the pandemic 
and ensure they are supported through 

it, and beyond.
Another carer told Healthwatch 

Hampshire: “My son was changing to 
a new respite centre which is not tak-
ing in new users now. Direct payment 
workers are not coming to our home, 
so we have been left alone. My son is 
aggressive, and my husband is not well.”

Now, Healthwatch Hampshire is 
working to understand the picture 
across the county by asking all unpaid 
carers to take part in our survey and 
share their experiences. The aim is 
to: identify the issues affecting unpaid 
carers since the pandemic began and 
to identify what needs to be done differ-
ently to support carers going forward.

Carers can take part in our survey 
in a number of ways:

Complete the survey online: https://
www.smartsurvey.co.uk/s/Healthwatch-
carers; Call 01962 440262; email carers@
healthwatchhampshire.co.uk or visit 
the website to complete the survey and 
find other resources: www.healthwatch-
hampshire.co.uk.

You can also write to: Healthwatch 
Hampshire, Unit 12, Winnall Valley 
Road, Winchester, SO23 0LD.

The results of the survey will be 
published on Carers Rights Day on 
26 November in a report which will be 
shared with all of the relevant health 
and care organisations, to ensure unpaid 
carers concerns and requirements 
are heard.

Hampshire carers struggling 
to care for their loved ones

Could your firm be due a research 
and development tax credit?
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Call Chris on
07956 361149
facebook.com/cpbglazingservices

Misted Units

Broken Glass Replacement

Door Locks

Hinges

Letterboxes

Handles

“Putty glazing expert”

GLASS & GLAZING REPAIRS
Over 40 years of experience in the window trade

GLAZING
SERVICESCPB 

had a private wharf at the top of Water 
lane, the better to offload the materials 
for the foundry.

In reality the canal did not lead to any 
great increase in trade or manufactur-
ing. The canal was mostly used for the 
movement of heavy and bulky materi-
als that would have been expensive 
to transport by land. A good example 
is the Caen stone brought over from 
France and used in the rebuilding of 
St Mary’s church in Andover in 1844.

The canal never really did tie into 
the wider canal network as the South-

ampton to Salisbury Canal was never 
completed.

The only dividend paid to share-
holders was in 1859 when it closed, 
using the proceeds from the sale of 
the canal to the London and South 
Western Railway, who bought it to lay 
a railway line along much of its course. 
In 1857 the canal company changed its 
name to the Andover Canal & Railway 
Company, and in 1858 the Andover and 
Redbridge Railway Company obtained 
an act of parliament to build the line. 
More on that next time!

NEWS

NEW statistics published on Sep-
tember 30 by HMRC reveal that 
a total of £1 billion was paid out 
to businesses across the South 
East in research and development 
(R&D) Tax Credits, up 24 per cent 
from £810 million according to sta-
tistics released this time last year.

The number of claims has also 
jumped from 7,440 to 8,970, an 
increase of 21 per cent, while the 
average claim has increased mar-
ginally from £109,000 to £112,000.

The figures were released as 
R&D Tax Credit specialists, The 
Momentum Group launched its 
‘Rebound’ support service which 
aims to assist businesses by max-
imising their uptake of all available 
grants and R&D tax benefits offered 
by the UK government.

Commenting on the latest sta-
tistics, Tom Verner, MD of The 
Momentum Group said; “It is 
encouraging to once again see a 
rise in the number of R&D Tax 
Credit claims.

The Manufacturing, Professional, 
Scientific and Technical and Infor-
mation and Communication sec-
tors continued to have the great-
est volume of claims, making up 
a total of 66% and 71% of the total 
monetary amount claimed for 2018-
19. Interestingly it also shows that 
younger companies from 0-10 years 
old account for 46% of all claims, 
reflecting that start-ups and entre-
preneurial companies may have 
greater awareness of R&D Tax 
Credits than their more established 

counterparts.
Whilst this is a welcome trend, we 

believe there are still a great many 
innovative companies missing out 
on potentially tens of thousands of 
pounds in R&D Tax Credits.

The launch of our Rebound sup-
port service comes in response to 
the dual challenge for businesses 
operating under the looming threat 
of a no-trade deal Brexit and an 
ongoing global pandemic. We are 
all in this together and at Momen-
tum we have been offering, and 
will continue to offer, free claims 
advice to companies during these 
pressured times.

We believe in the ‘bounceback-
ability’ of businesses across the 
UK. That word was first coined by 
Crystal Palace manager, Iain Dowie 

when describing how his team went 
from the fringes of relegation to 
being promoted and I am confident 
Momentum can help businesses 
look to a brighter future after the 
unparalleled difficulties of 2020.”

Between the £38billion spent by 
the Government on Bounce Back 
loans for businesses affected by the 
Covid pandemic, and the potential 
tax relief that can be claimed in 
R&D, there is so much support for 
businesses out there but awareness 
and understanding of the latter 
remains stubbornly poor.

In addition, the government has 
committed to processing claims 
within 28 days, meaning successful 
claims could have an immediate 
positive impact on balance sheets 
at a time when cash flow is critical.”

MANY people across Hampshire 
became unpaid carers overnight when 
lockdown was imposed, increasing 
their responsibilities to look after older, 
disabled or seriously ill loved ones and 
relatives instantly.

With day care centres and respite 
closed down, it left carers in a particu-
larly challenging position. Healthwatch 
Hampshire has now launched its Sup-
port for Carers campaign to give unpaid 
carers a voice.

The group want to hear what caring 
during the pandemic has been like and 
how things need to change going for-
ward, particularly with the virus still 
in circulation.

Neil Bolton-Heaton, Head of Health-
watch Hampshire, explained: “We 
undertook a general Covid-19 survey 
back in July, to ask people how they 
found accessing health and care ser-
vices during the pandemic. At that time, 
carers told us they felt ‘left to get on 
with things’, so we want to find out more 
about the problems and what can be 
done to support carers moving forward.”

“The hardest thing for me has been 
trying to look after a 94-year-old with 
dementia. We have just been left to get 
on with it.”

Nick continued: “This was just one of 
the responses which we received from 
carers to our general survey, which 
raised alarm bells so now we want to 
hear from carers across the county and 

have launched a county-wide survey to 
hear their views.”

According to Care UK, nationally, it is 
thought that 4.5 million additional people 
have taken on caring for older, disabled 
or seriously ill relatives or friends since 
the Covid-19 pandemic started. Many 
of these people are also juggling work 
and family life alongside unpaid care 
work and finding it very difficult.

The national figures were revealed as 
part of Carers Week and the six charities 
supporting Carers Week - Carers UK, 
Age UK, Carers Trust, Motor Neurone 
Disease Association, Oxfam GB and 
Rethink Mental Illness – are calling 
on the UK Government to recognise 
and raise awareness of the role unpaid 
carers are playing during the pandemic 
and ensure they are supported through 

it, and beyond.
Another carer told Healthwatch 

Hampshire: “My son was changing to 
a new respite centre which is not tak-
ing in new users now. Direct payment 
workers are not coming to our home, 
so we have been left alone. My son is 
aggressive, and my husband is not well.”

Now, Healthwatch Hampshire is 
working to understand the picture 
across the county by asking all unpaid 
carers to take part in our survey and 
share their experiences. The aim is 
to: identify the issues affecting unpaid 
carers since the pandemic began and 
to identify what needs to be done differ-
ently to support carers going forward.

Carers can take part in our survey 
in a number of ways:

Complete the survey online: https://
www.smartsurvey.co.uk/s/Healthwatch-
carers; Call 01962 440262; email carers@
healthwatchhampshire.co.uk or visit 
the website to complete the survey and 
find other resources: www.healthwatch-
hampshire.co.uk.

You can also write to: Healthwatch 
Hampshire, Unit 12, Winnall Valley 
Road, Winchester, SO23 0LD.

The results of the survey will be 
published on Carers Rights Day on 
26 November in a report which will be 
shared with all of the relevant health 
and care organisations, to ensure unpaid 
carers concerns and requirements 
are heard.

Hampshire carers struggling 
to care for their loved ones

Could your firm be due a research 
and development tax credit?
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3 EASY WAYS TO SELL:
Visit our friendly shop in

Andover.

Call or visit 
www.ewecash.co.uk to
send your items to us

OR
to have us collect it

from you.It’s not just gold, we buy nearly everything!

11 Bridge Street,
Andover, SP10 1BE

Call Gary or Richard
01264 335566 andover@ewecash.co.uk

We can buy your gold ,
get paid today !

NEWS

AS the weather takes a turn for the 
worse, it is great news for local parents 
to hear that indoor play areas are now 
re- opening.

Jungle Jungle are planning to open in 
early November, subject to any changes 
to national or local lock down rules. 
They shared on their Facebook page 
their plans for opening.

“We will be session based, and all 
entrances will only be via a pre-book 
online process. Each Booking will be for 
a specific table in the centre. Numbers 
for each session will be limited, and 
to start with, we will only be opening 
Wednesday – Sunday. Under Track 
and Trace, the online booking process 
will need to take details of everybody 
attending. All Track and Trace specific 
information will be destroyed after 
21 days.

We will also be operating Food and 
Drink orders from your table via on-line 
ordering. As a result, we will be going 
cashless, everything will be paid via a 
debit / credit card (with no minimum 
amount).Unfortunately, we can not 
currently accommodate any parties of 
any sort, and this is likely to be for some 
considerable time. Therefore, we will 

not be accepting any party bookings 
for the foreseeable future. Under the 
National Guidelines, Face masks will 
need to be worn by all those over 11 
years old whilst in the centre (accept 
for when eating/drinking).We will also 
be complying with the rule of 6, which 
means the maximum table size will be 
for 6. Tables unfortunately will NOT 
be able to join up or mix with other 
tables (and tables will be separated 
with partitions within the centre).We 
also have nice new wooden chairs (we 
also have nice new wooden tables, but 

for the time being, we will be using the 
old tables as they give more room for 
the layout being used for Covid Social 
Distancing). We will release further 
details in November, including the on-
line booking website.”

Finkley Down Farm Indoor Play will 
only be open weekdays in term time due 
to the reduced capacity of the building. 
You will be required to book a timed 
session. Indoor Play is not currently 
open at weekends or school holidays.

Andover Leisure Centre are still 
waiting to confirm an opening date.

Delight as indoor play 
areas start to reopen

IT was all change for Andover Rocks 
this year as the event took place 
online on Saturday 26th September.

The line up included; Nuno Porter 
Bessant; Irene Williams; Kim Garner; 
Trevor Bambridge; Dan Hooks and 
Andy Pomphrey; Poison and Wine; 
Lizzie Rose Cullen; The Sheepstealers; 
Marie Ponting; Joe Bingham; Pete 
Burden and Ed Nias; Shaun Bessant; 
Paul Williams; Shallow Vera.

Organiser Marie Ponting shared: 
“The Andover Rocks team would 
like to say a great big thank you to 
each and everyone of you who either 
performed, donated or watched the 
Andover Rocks online fundraiser on 
26th September. This was a very dif-
ferent format for us and brought many 
challenges. The festival usually runs 
over multiple venues within Andover 

over a whole weekend, however this 
was not possible in 2020. Instead we 
turned to an online festival and even 
though different still a success in more 
ways than one. We raised £500 in total 
although there is a go fund me link on 
our Facebook page and a donate but-
ton on our website so it is not too late 
to donate if you wish. Andover Rocks 
raises funds for music intervention 
in adult mental health and has run 
various projects over the 4 years it 
has been running. To find out more 
about us please visit our Facebook 
page Andover Rocks or our website 
www.andover-rocks.co.uk. In a world 
where you can be anything – be kind .

You can still visit the Andover Rocks 
Online Fundraiser Facebook page to 
re watch the acts if you missed them 
on the day.

All change at Andover Rocks

By Sarah Gisbourne

NEWS

ON Wednesday 25th November, 
toddlers, children and young peo-
ple throughout Basingstoke will 
be encouraged to put down their 
pens and take part in No Pens Day 
Wednesday; a national speaking 
and listening event organised by 
I CAN the children’s communica-
tion charity.

I CAN want even more families 
and schools to take part in No Pens 
Day Wednesday - an annual day of 
speaking and listening activities 
that takes place in homes and edu-
cation settings across the country to 
raise awareness of communication 
as a key life skill. Almost 10% of all 
children and young people in the 
UK – more than 1.4 million - have 
speech, language and communica-
tion needs (SLCN).

By taking part in No Pens Day 
Wednesday, parents and teach-
ing professionals working across 
al l phases of education can 
help:develop spoken language 
skills of children and young peo-
ple; advance staff understanding of 
spoken language and embed it into 
the curriculum; experience new 
teaching approaches and engage 
pupils in exciting ‘pens-free’ activi-
ties; identify pupils requiring extra 
support to develop their speech, 
language and communication skills.

Louisa Reeves, Head of Impact 
and Evidence at I CAN, explained: 
“Verbal communication skills are 
fundamental for learning to read 
and write, managing emotions, 
developing friendships and are 
helpful when entering employ-
ment. However, spoken language 
is underrepresented in the cur-

riculum compared to the focus on 
written language skills.  Following 
long periods away from classroom 
learning due to Covid-19, encour-
aging the development of verbal 
communication is vital to support 
children and young people. That’s 
why we are calling on early years, 
primary, secondary schools and 
colleges and families to get involved 
with No Pens Day Wednesday by 

putting down their pens, getting 
creative in the classroom and speak-
ing up for spoken language!”

For more information about the 
campaign, sign up for updates to 
access I CAN’s wide range of No 
Pens Day Wednesday resources 
including lesson plans, top tips, 
posters, activity ideas, template 
press releases and a social media 
tool kit.

ARTIST and Sound Therapist 
Tony Spencer has created an 
extraordinary opportunity for 
people with neurodivergent disa-
bilities to engage with art through 
the combined senses of sight and 
sound.

Spencer, an artist with dyslexia, 
has been awarded Arts Council 
England funding to create unique 
sculptures made from reclaimed 
pallet wood and based on the forms 
of platonic geometry and the fi ve 
associated elements of Earth, 
Water, Fire, Air and Aether.

Tony Spencer shared: “I want 
to provide a multi-sensory experi-
ence for people who may not usu-
ally connect with art or a gallery. 
Geometry is accessible, it’s uni-
versal to all life on this planet. I’ve 
incorporated therapeutic sounds 
into each work that are activated 
by movement in the gallery. This 
changes the function of a space, 
offering the visitor a positive feel-
ing of wellbeing”.

He has invited four local artists 
Maija Liepins, Christine Dodd, 
Kate Street and Terence Noble, to 
join him in creating new work in 

response to the tangible and sacred 
aspects of the theme. Together 
they will present a platform for a 
series of streamed events, thera-
peutic sound baths, performances 
and poetry, that invite viewers to 
engage through sensorial visual 
and audio elements.

Phil Gibby, Area Director, South 
West, Arts Council England, added: 
“We are thrilled to support No 
Thing ‘is’ Immediate through our 
National Lottery Project Grants 
funding programme. At the Arts 
Council we believe that arts and 
culture has a positive impact on 
wellbeing, and this project achieves 
that through a unique combination 
of sculpture and sound. Through 
his innovative approach to inclu-
sivity, artist Tony Spencer will 
enable more people to experience 
the great benefi ts that cultural 
activity can bring.”

Nothing ‘is’ Immediate is sup-
ported by public funding from the 
National Lottery through Arts 
Council England.

Spencer will exhibit his work at 
Chapel Arts Studios, Andover Sat 
21 Nov – Sun 5 Dec.

Geometric Sculpture Installations 
Offer Art For Wellbeing

Pupils urged to put pens down 
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Halloween Half Term 26-1st
Adults £8
Kids £6

waffles

“ Strawberry Nightmare ”
Fresh strawberries, chocolate sauce, strawberry sauce 
& strawberry laces.

“ Toffee Booonoffee ”
Fresh banana, toffee sauce, white chocolate sauce,

biscuit crumb & popping candy.

“ The Graveyard ”
Chocolate sauce, oreo crumb, chocolate curls
& a whole oreo and a spooky surprise.

SUNDAES“ Cookie Monster ”
Blue bubblegum and oreo gelato scoops, 
crushed cookies, blue bubblegum sauce and whipped cream.

TO TRY 
DON’T FORGET 

“ Death by Chocolate ”
Chocolate gelato scoops, 

chocolate sauce, 
white chocolate sauce, chocolate curls 

and whipped cream.

“ Blood Sensation ”
Strawberry gelato scoops, strawberry
sauce, fresh strawberries, whipped cream
& strawberry laces.

crepes
“ Marshmallow Murder ”

White chocolate sauce mini oozy marshmallows, 
sprinkles and strawberry laces.

“ Eaton BLOOD & mess”
Seasonal fruits, strawberry sauce 

and crushed meringue.

“ Ghost & Ghoul ”
Zesty lemon juice, sugar & icing sugar.

 
ONE OF OUR 
     SHAKES! FREAK

POISON APPLE JUICE  BLOODY ORANGE JUICE
OR

Any item plus a hot drink or
fridge drink/juice

WE ARE
TAKING

BOOKINGS 

MAXIMUM

0F 6
PEOPLE

TO A

NEWS

ON Wednesday 25th November, 
toddlers, children and young peo-
ple throughout Basingstoke will 
be encouraged to put down their 
pens and take part in No Pens Day 
Wednesday; a national speaking 
and listening event organised by 
I CAN the children’s communica-
tion charity.

I CAN want even more families 
and schools to take part in No Pens 
Day Wednesday - an annual day of 
speaking and listening activities 
that takes place in homes and edu-
cation settings across the country to 
raise awareness of communication 
as a key life skill. Almost 10% of all 
children and young people in the 
UK – more than 1.4 million - have 
speech, language and communica-
tion needs (SLCN).

By taking part in No Pens Day 
Wednesday, parents and teach-
ing professionals working across 
al l phases of education can 
help:develop spoken language 
skills of children and young peo-
ple; advance staff understanding of 
spoken language and embed it into 
the curriculum; experience new 
teaching approaches and engage 
pupils in exciting ‘pens-free’ activi-
ties; identify pupils requiring extra 
support to develop their speech, 
language and communication skills.

Louisa Reeves, Head of Impact 
and Evidence at I CAN, explained: 
“Verbal communication skills are 
fundamental for learning to read 
and write, managing emotions, 
developing friendships and are 
helpful when entering employ-
ment. However, spoken language 
is underrepresented in the cur-

riculum compared to the focus on 
written language skills.  Following 
long periods away from classroom 
learning due to Covid-19, encour-
aging the development of verbal 
communication is vital to support 
children and young people. That’s 
why we are calling on early years, 
primary, secondary schools and 
colleges and families to get involved 
with No Pens Day Wednesday by 

putting down their pens, getting 
creative in the classroom and speak-
ing up for spoken language!”

For more information about the 
campaign, sign up for updates to 
access I CAN’s wide range of No 
Pens Day Wednesday resources 
including lesson plans, top tips, 
posters, activity ideas, template 
press releases and a social media 
tool kit.

ARTIST and Sound Therapist 
Tony Spencer has created an 
extraordinary opportunity for 
people with neurodivergent disa-
bilities to engage with art through 
the combined senses of sight and 
sound.

Spencer, an artist with dyslexia, 
has been awarded Arts Council 
England funding to create unique 
sculptures made from reclaimed 
pallet wood and based on the forms 
of platonic geometry and the fi ve 
associated elements of Earth, 
Water, Fire, Air and Aether.

Tony Spencer shared: “I want 
to provide a multi-sensory experi-
ence for people who may not usu-
ally connect with art or a gallery. 
Geometry is accessible, it’s uni-
versal to all life on this planet. I’ve 
incorporated therapeutic sounds 
into each work that are activated 
by movement in the gallery. This 
changes the function of a space, 
offering the visitor a positive feel-
ing of wellbeing”.

He has invited four local artists 
Maija Liepins, Christine Dodd, 
Kate Street and Terence Noble, to 
join him in creating new work in 

response to the tangible and sacred 
aspects of the theme. Together 
they will present a platform for a 
series of streamed events, thera-
peutic sound baths, performances 
and poetry, that invite viewers to 
engage through sensorial visual 
and audio elements.

Phil Gibby, Area Director, South 
West, Arts Council England, added: 
“We are thrilled to support No 
Thing ‘is’ Immediate through our 
National Lottery Project Grants 
funding programme. At the Arts 
Council we believe that arts and 
culture has a positive impact on 
wellbeing, and this project achieves 
that through a unique combination 
of sculpture and sound. Through 
his innovative approach to inclu-
sivity, artist Tony Spencer will 
enable more people to experience 
the great benefi ts that cultural 
activity can bring.”

Nothing ‘is’ Immediate is sup-
ported by public funding from the 
National Lottery through Arts 
Council England.

Spencer will exhibit his work at 
Chapel Arts Studios, Andover Sat 
21 Nov – Sun 5 Dec.

Geometric Sculpture Installations 
Offer Art For Wellbeing

Pupils urged to put pens down 
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We want to 
do your 

admin

You have to know when to 
delegate down so you can rise up

- No recruitment fees

- No office space to find

- No extra equipment

- On demand support

- No PAYE or NI

- No holiday pay

- No sick pay

- No downtime

01264 568430 | www.angelcallhandling.co.uk | sales@angelcallhandling.co.uk

NEWS

FACED with the need to innovate, 
a local catering company has 
launched a unique way to allow 
customers to enjoy quality food.

Owners Lewis and Amanda who 
run Bread and Butter from Tangley 
have adapted their business to a 
special dining experience that you 
can enjoy in private surroundings 
with friends and family, with Lewis 
cooking you delicious food and 
Amanda hosting.

Amanda told Love Andover: “We 
host an array of unique, seasonal 
COVID friendly dining experi-
ences, the idea is that we have 
a menu available whatever the 
occasion, our ‘Catch up & Grazing 
menu’ is perfect for those of you 
who would like a more relaxed 
way of dining, we have also cre-
ated a ‘Best of British Taster 
Menu’ which is a finer approach 
to dining for those big foodies out 
there.... last but not least the great 
British Sunday roast that will not 
disappoint, we have a selection 
of board & card games for that 
perfect Sunday chill.”

Lewis who grew up in and 
around the hospitality industry 
is a believer in using fresh local 
produce wherever possible, he 
added: “I grew up around farms 
and my family were in the hospi-
tality industry, we had one place 
where we embarked on an ethos 
of using ingredients that origi-
nated from the county of Hamp-
shire, we had a kitchen garden 
and it was such a privilege to have 
that, you’re very hands on with 
the ingredients and as a chef it 
takes you to another level, seeing 

the ingredients develop and grow 
and it’s this that we really want to 
display and share.

We are surrounded by brilliant 
natural beauty with brilliant farms 
and agriculture, there is that gap 
between where it comes from and 
onto your plate and that is what we 
want to expose and want people to 
experience. Showing our custom-
ers that honesty with how we do 
things, where the produce comes 
from and what you can do with it.”

This new and exciting way to eat 
and relax with friends and family 
was always on the table for Lewis 
and Amanda but it has come earlier 
than anticipated. Lewis explained: 
“This was something we had 
planned for the summer of 2021 
as now we should be in the midst 

of wedding season and then with 
Christmas coming up the Christ-
mas events would have been a big 
thing for us.

We have brought this initiative 
forward, we have converted our 
catering kitchen into a space that 
is comfortable and COVID friendly 
with all the rules and measures 
in place. This is for people who 
might not be ready to rush back 
into the pubs and restaurants, even 
those places have done a fantastic 
job in making everything safe for 
their customers. We have created 
a space where people can have 
their own private dining space.”

You can book your unique private 
dining experience with Bread & 
Butter by visiting their website 
www.breadandbuttercatering.info.

Innovation delivers 
the taste of success

NEWS

AS previously reported in the Love 
Andover Observer, in July and 
August, the Love Andover team 
challenged local photographers of 
all skill levels to submit your best 
photos to represent the best of 
Andover in your images.

Needless to say you didn’t disap-
point and we had over 100 entries to 
go through. Our judges Chaz Clark, 
Sue Morris and Richard Searle had 
an exceptionally difficult time sorting 
through them all.

Nonetheless our fantastic judges 
succeeded in making their cuts for 
the final twelve which we have 
revealed over the last few weeks. 
Today we can announce the overall 
winner who will feature on the front 
cover of the Best of Andover 2021 
calendar.

After going through all the images 
and reducing to the final twelve. The 
judges were unanimous on this pic-
ture. Stating the quality of the image 
as well at the subject matter both 
stood out very clearly for them all.

Congratulations goes to winner 
Stewart Wilson, for his image of St 
Mary’s being chosen as the overall 
winner.

Thanks also to Andover Photogra-
phy Club for giving Stewart a year’s 
free membership. Andover photog-
raphy club regularly hosts events, 
seminars and training evenings 
for photographers in our area. so 
if you’re a bit perplexed by Photo-
shop, or Lightroom leaves you light-
headed. Then get in contact with 
them via the link. Andover Radio is 
also making a canvas showing the 
winning image.

Congratulations to all our winners. 
We look forward to making you proud 
of yourselves with the calendars.

Best Of Andover Winning Photographer Announced

A new service for young people to chat to real students 
online about university, college and apprenticeship life 
has been launched.

The Southern Universities Network (SUN) is offering 
young people the opportunity to chat online with real 
students. It gives them an opportunity to ask current stu-
dents any questions they have about their future careers, 
apprenticeships, as well as student life at universities and 
colleges across Hampshire, ahead of submitting their 
applications.

Future Steps provides young people who are unsure 
about their future options or who are applying to universi-
ties, colleges and for apprenticeships, the opportunity to 
speak to students, college staff and careers advisors. Via 
an online chat function, visitors to the platform can have 
any questions they have answered.

Becki Warrillow, Project Leader of Southern Universi-
ties Network said: “Future Steps provides young people 
and their family members with an honest, authentic and 
unbiased view of what university life is like, which halls 
might be the best, or what their future options could be if 
they do not wish to go to University, by those who are living 
that life already and are fully immersed in it.

Many students across the UK are currently in lockdown 
at university and not experiencing university life as they 
expected or their apprenticeships have been postponed 
or cancelled. This could well pose questions for current 
students of universities within our network too and we’re 
ready to help support any student with their concerns.”

Sarah Baquari-Mihalikova, a Future Steps student men-
tor said: “It’s been great to be able to offer help and advice 
to future students. I’ve loved answering questions and 
posting content about my uni experience. I know I would 
have found something like Future Steps really valuable 
when I was choosing where and what to study.”

Future Steps connects young people and their family 
members with profiles of people they can chat instantly 
to, so they can find the right person for what they wish 
to talk about. They are able to search through two cat-
egories of ‘Student Life’ or ‘Careers Advice’ resulting in 
being provided with the best placed people to help with 
their questions.

For more information and to visit the platform and chat 
function visit www.chatfuturesteps.co.uk.

Future steps 
for students
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SPOOKY SEASON IS HERE
Good quality Halloween costumes and accessories 

for everyone at competitive prices

Monday to Friday: 9am - 5:30pm
Saturday: 9am - 4:30pm
01264 359988

1A and 1B Union Street, 
Andover, Hampshire, SP10 1PA
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AS previously reported in the Love 
Andover Observer, in July and 
August, the Love Andover team 
challenged local photographers of 
all skill levels to submit your best 
photos to represent the best of 
Andover in your images.

Needless to say you didn’t disap-
point and we had over 100 entries to 
go through. Our judges Chaz Clark, 
Sue Morris and Richard Searle had 
an exceptionally difficult time sorting 
through them all.

Nonetheless our fantastic judges 
succeeded in making their cuts for 
the final twelve which we have 
revealed over the last few weeks. 
Today we can announce the overall 
winner who will feature on the front 
cover of the Best of Andover 2021 
calendar.

After going through all the images 
and reducing to the final twelve. The 
judges were unanimous on this pic-
ture. Stating the quality of the image 
as well at the subject matter both 
stood out very clearly for them all.

Congratulations goes to winner 
Stewart Wilson, for his image of St 
Mary’s being chosen as the overall 
winner.

Thanks also to Andover Photogra-
phy Club for giving Stewart a year’s 
free membership. Andover photog-
raphy club regularly hosts events, 
seminars and training evenings 
for photographers in our area. so 
if you’re a bit perplexed by Photo-
shop, or Lightroom leaves you light-
headed. Then get in contact with 
them via the link. Andover Radio is 
also making a canvas showing the 
winning image.

Congratulations to all our winners. 
We look forward to making you proud 
of yourselves with the calendars.

Best Of Andover Winning Photographer Announced

A new service for young people to chat to real students 
online about university, college and apprenticeship life 
has been launched.

The Southern Universities Network (SUN) is offering 
young people the opportunity to chat online with real 
students. It gives them an opportunity to ask current stu-
dents any questions they have about their future careers, 
apprenticeships, as well as student life at universities and 
colleges across Hampshire, ahead of submitting their 
applications.

Future Steps provides young people who are unsure 
about their future options or who are applying to universi-
ties, colleges and for apprenticeships, the opportunity to 
speak to students, college staff and careers advisors. Via 
an online chat function, visitors to the platform can have 
any questions they have answered.

Becki Warrillow, Project Leader of Southern Universi-
ties Network said: “Future Steps provides young people 
and their family members with an honest, authentic and 
unbiased view of what university life is like, which halls 
might be the best, or what their future options could be if 
they do not wish to go to University, by those who are living 
that life already and are fully immersed in it.

Many students across the UK are currently in lockdown 
at university and not experiencing university life as they 
expected or their apprenticeships have been postponed 
or cancelled. This could well pose questions for current 
students of universities within our network too and we’re 
ready to help support any student with their concerns.”

Sarah Baquari-Mihalikova, a Future Steps student men-
tor said: “It’s been great to be able to offer help and advice 
to future students. I’ve loved answering questions and 
posting content about my uni experience. I know I would 
have found something like Future Steps really valuable 
when I was choosing where and what to study.”

Future Steps connects young people and their family 
members with profiles of people they can chat instantly 
to, so they can find the right person for what they wish 
to talk about. They are able to search through two cat-
egories of ‘Student Life’ or ‘Careers Advice’ resulting in 
being provided with the best placed people to help with 
their questions.

For more information and to visit the platform and chat 
function visit www.chatfuturesteps.co.uk.

Future steps 
for students
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IT has long been said how creative 
and adaptable children can be and 
this is particularly true in the vil-
lage of Thruxton.

Local resident Richard Smart 
explained: “One of the positive 
aspects of recent months for the 
village of Thruxton has been seeing 
how amazingly well the children 
have coped. They have remained 
upbeat, well mannered and shown 
off what a talented group they are.”

Richard spoke with Darcie Eaton 
aged 9 about how she had found the 
last few months and Darcie shared: 
“Lockdown was OK as I liked the 
fact that I could do a bit of school-
work and then go outside and play. 
I also didn’t have to wake up at a 
certain time for school and could 
spend time cooking and playing 
with Mummy and my dog Otto. I 
did miss having my friends over to 
play though. I was very surprised 
when Donald Trump told people 
they should inject themselves with 
disinfectant. That sounded like 
something a three-year-old would 
say. Even I know that that would 
be very dangerous!”

Now back at school Darcie is 
enjoying seeing her friends again 
but understands that things are dif-
ferent. “The way that we do stuff like 
our tables are different from how 
they would have been - they are in 
lines now rather than facing each 
other. We also have plastic strips up 
so we can keep the doors open but 
not get too cold. But the windows 
are also always open now, so I do 
get cold all the time anyway! We 
aren’t allowed to interact with other 
classes anymore and we are not 
allowed to play on the playground 
all together like we used to. But 
we are all getting used to it and 
hopefully one day we can get back 
to normal.”

Richard also caught up with 
another Thruxton youngster, 
15-year-old Maisey Rowles who is 
hoping to go on a trip to Borneo next 
July but has the challenge of raising 
£4500. He commented: “Maisey is a 

determined and resourceful young 
girl who started her fundraising 
last year by shaving her hair off 
and has still been managing to do 
some online fundraising. This week 
Maisey hosted an e-quiz and online 
raffl e for the villagers which was 
great fun. She raised £40 from the 
quiz and £210 from the raffl e which 
is great news. A further £100 was 
raised in the raffl e to help fund 
activities for the village children 
in the coming months.

The kids in this village are amaz-
ing, adults could learn a thing or two 
from them. The village will continue 
to support and encourage the young-
sters as we do for all members of 
our wonderful community.”

Darcie penned this poem.

HAMPSHIRE County Council has 
announced the B3400 between 
Whitchurch and Hurstbourne 
Priors is to be shut for up to two 
weeks.

From October 12 the road will 
be closed between 9.30am until 
4pm to resurface the road with a 
new asphalt surface. It will remain 
open during the evenings and at 
weekends.

The road will be open for access 
only between the A34 and Hurst-
bourne Priors and a diversion will 
be put in place via the A34 and A303. 
The closure means that drivers will 
temporarily face a trip of fourteen 
miles, instead of the usual two miles.

Drivers will be directed down the 
A34 to the junction with the A303, 
where they will then be sent to the 
Picket Twenty junction to join the 

A3093, before rejoining the B3400 
to make the journey back to Hurs-
tbourne Priors.

Operation Resilience sees £10 
million a year invested in Hamp-
shire’s roads, with an extra £5 mil-
lion invested this year. Resurfacing 
is one of the main strands of work 
carried out by this programme, 
which also aims to improve drain-
age and provide structural repairs.

Creative children 
inspire villagers

Planned road closure 
demands diversion

Lovely long walks
Orange colours up high
Cockerels squawk louder than ever
Kites fl ying in the wind
Dogs ears fl apping ridiculously 
O ’pleasant lillies shimmering in 
the sun

Wandering through the forest 
listening to the sounds
Noise is beautiful from the right 
person 

AFMCG is a group for those living with 
Fibromyalgia & M.E based here in Ando-
ver, who need to talk to others who under-
stand the impact it has on daily life.

Fibromyalgia (FMS) symptoms include 
debilitating fatigue, sleep disturbance, 
joint stiffness, diffi culty with swallowing, 
bowel & bladder abnormalities, numbness 
& tingling, dysautonomia & cognitive dys-
function. Myalgic encephalomyelitis (M.E) 
has a range of neurological symptoms & 
include muscle pain with intense physical 
or mental exhaustion, debilitating fatigue 
& sometimes cognitive disabilities. Living 
with these symptoms means that daily 
activities that a healthy person takes for 
granted are considerably more diffi cult. 
Therefore, adjusting to these changes can 
be distressing without support and why 
AFMCG is so important.

It is FREE to join, however we do kindly 
ask for £1 subs at meetings. We also like to 
encourage members to pay a small fee for a 
membership card with a photo & hologram. 
This helps members to take advantage 

of some of the other benefi ts associated 
with being part of AFMCG.  We are try-
ing to arrange online meetings via Zoom, 
however members can also talk to others 
who live these conditions via our online 
HealthUnlocked (HU) community forum.

Over the years everyone has been so 
supportive and we’re so grateful. If you’d 
like to do a fundraising challenge using Go 
Raise or Golden Giving we always appreci-
ate any donations & support. If you would 
like to make a donation or get involved 
please visit www.afmcg.org/get-involved/

Help us make a real difference… plus it 
looks good on your CV too! If you would like 
to volunteer, please do get in touch. 

Do you live with Fibromyalgia & ME? 
If so, joining AFMCG to talk others may 
provide some understanding, empathy & 
support you need.

For more information, please visit www.
afmcg.org or email hello@afmcg.org.

If you like online quizzes, you could 
win some cash whilst also fundraising 
for AFMCG. Play AFMCG Fantabulous 
Fridays on the 6th November at: www.
virtualquizevents.com/quiz/afmcg-fant-
abulous-fridays/

Community group offer support

By Emma Jefferies 
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- In business for over 
25 years.

- Customer service is at 
the heart of what we do.

- Andover’s ‘go to’ 
flooring specialists.

- Expe- Expert Fitters.

01264-409500
www.optionsflooring.co.uk

152 Junction Rd, Andover SP10 3JF

NEWS

WHEN Maria Wright set up her 
bespoke sewing and alterations busi-
ness over 15 years ago little did she 
know that the name she chose would 
more than live up to its expectation.  
Maria was a recreational cyclist, pot-
tering through the villages around 
Hurstbourne Tarrant collecting and 
delivering her sewing, rarely cycling 
further than 5 miles a week.  Instantly 
recognisable,  as she always had her 
Jack Russell x Patterdale, Barney, sit-
ting in the front basket enjoying the 
ride.

Now, however, Maria cuts a different 
fi gure cycling over 100 miles a week 
and plans to cycle 100 miles in a day to 
raise money for Prostate Cancer UK 
at the end of October.

When lockdown hit Maria was part of 
a production team that made scrubs and 
masks for the North Hampshire Medi-
cal Trust. She said: “It was important 
for me to put my skills to good use to 
help the wider community, there were 
still alterations to be done especially as 
many of my customers had the oppor-
tunity to thoroughly go through their 
wardrobes and to look to reuse and 
repurpose their clothes.”

Adapting clothes that may have 
slightly gone out of fashion or no longer 
fi t rather than putting into landfi ll is 
something Maria feels passionately 
about.  Likewise, supporting the charity 

Prostate Cancer UK, due to the preva-
lence of Prostate Cancer amongst her 
friends and family.

She decided to use any spare time 
she had over the summer to get fi t and 
healthy and what better place to start 
than on her bike!

Maria, together with her cycling part-
ner Jeremy Stafford-Smith, planned to 
cycle around the Isle of Wight this sum-
mer. To aid training not only did Maria 
travel further afi eld with her sewing 
deliveries she used Walbury Hill, the 
highest natural point in SE England, 
as her regular training ground.  When 
travel restrictions halted their trip, they 
were undeterred and overcame stitches, 

to cycle the length of the circumference 
of the IOW through Hampshire and 
Berkshire.

The cycling bug is here to stay and 
now the Cycling Seamstress plans to 
cycle through North Hampshire and 
West Berkshire completing 100 miles 
in one day to raise money for Prostate 
Cancer UK.  She has had to make a few 
alterations herself, sadly Barney is no 
longer with her and the journey and ter-
rain is far too much for her new Welsh 
Terrier, Ella.  It seems, with all the 
cycling, Maria has put her money where 
her mouth is, The Cycling Seamstress 
has also had to alter and adapt most of 
her clothes too over the summer!

Cycling Seamstress overcomes 
stitches to live up to her name

AS the microchipping of horses 
became compulsory in England on 
October 1, the RSPCA fears it will not 
be enough to prevent an impending 
horse welfare catastrophe - as the 
charity reveals that it dealt with 173 
incidents involving horses in Hamp-
shire during the last six months.

As the charity launches its month-
long rehoming drive, Adoptober, it 
reveals that nationally the number 
of horses in its care is already three 
times what it was at the start of the 
last recession in 2009, and said it is 
braced for huge numbers of aban-
doned and neglected horses as the 
country plunges into an even deeper 
fi nancial downturn.

The RSPCA is expecting more 
horses to be abandoned or neglected 
as a result of the Coronavirus pan-
demic and the deepening recession 
and is urging people who are look-
ing to take on a horse to think about 
adopting one from the charity.

Chris Sherwood, Chief Executive of 
the RSPCA explained: “Equine chari-
ties fear that autumn will create the 

perfect storm as grazing decreases, 
the end of furlough and the deepen-
ing recession will see more owners 
struggling with costs of care leading to 
neglect and abandonment, yet people 
have been continuing to breed horses 
despite Covid.

The RSPCA and other equine wel-
fare organisations have been strug-
gling to pick up the pieces of the horse 
crisis since the last recession and as 
we enter what could be the biggest 
fi nancial downturn of a generation, 
the sector is already bursting at the 
seams and facing unprecedented 
challenges due to the pandemic.”

The charity’s equine staff are 
appealing to experienced horse 
owners across England and Wales 
to consider rehoming a rescue horse 
if they possibly can. This month as 
the charity’s rehoming campaign 
Adoptober launches, staff are keen to 
showcase the versatility and capabil-
ity of the horses they rescue, whether 
they are ridden horses, companion 
animals or youngsters with heaps 
of potential.

Fears for 
welfare 
of horses 
raised
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HampshireHealthMatters

SIX options for delivering future hospital 
services across north and mid Hampshire 
are being considered by local NHS organi-
sations as part of the Hampshire Together: 
Modernising our Hospitals and Health Ser-
vices programme.

Health and care partners are working 
together to develop a health, wellbeing and 
care service so that everyone in north and 
mid Hampshire can access high-quality, 
timely and sustainable health care as close 
to home as possible.

They are looking at the best way to organ-
ise services to meet the population’s chang-
ing health needs and to adapt the way some 
services are delivered so they can continue 
to meet best practice guidelines. They have 
been exploring the possibility of centralis-
ing some of the most specialist hospital 
services for the sickest people on one site, 
rather than spread across two main sites 
as they currently are.

Consolidating the most specialist services 
in one place would mean a better use of 

senior clinicians, who are currently spread 
too thinly across hospital sites. It would also 
mean clinical teams treat more patients 
with particular conditions and illnesses, 
helping to better maintain their specialist 
expertise.

The programme also includes the potential 
for the construction of a brand new hospital 
as part of the Government’s Health Infra-
structure Plan.

Doctors, nurses and other clinicians 
from north and mid Hampshire recently 
held a series of conversations and virtual 
workshops to look at how health and care 
services could be designed for the future. 
More than 100 people, including current 
patients with experience of using hospital 
services, clinicians from across the health 
and care system, and representatives of 
various groups from the community took 
part. They initially developed eight options 
for the way services could be provided in 
the future.

The eight options were then considered 

by doctors, nurses, and other clinicians and 
evaluated against pre-agreed criteria to 
decide whether they should be discounted 
or taken forward and investigated further. 
Two options were discounted during this 
process. One because it involved continuing 
to run services as they are currently set up, 
and another because it involved moving all 
services to a new hospital, with no facilities 
elsewhere.

Further work will now be undertaken to 
review and evaluate each option in detail.

Five of the six options currently being 
explored involve the construction of a new 
hospital. Four of the six options involve the 
development of a main satellite hospital and 
all options have some health care services 
provided elsewhere, working together as 
a network to serve the people of north and 
mid Hampshire. Work is ongoing to identify 
proposed locations for these services.

Dr Matt Nisbet, a local GP and a clinical 
lead at the Hampshire and Isle of Wight 
Partnership of CCGs, commented: “We would 

like to thank everybody who has taken part 
in our listening exercise during the summer 
as well as those who have taken part in our 
recent options development sessions.

The six options for the way we organise 
clinical services in north and mid Hamp-
shire in the future will now be investigated 
further. Our evaluation criteria for short-
listing will be further developed, building 
on what respondents said was important 
to them during our listening exercise. The 
criteria will be refined with further input 
from clinicians, staff, patients, and other 
stakeholders.

This work will allow doctors, nurses and 
other clinicians, with the help of a specially 
formed options development group including 
staff and patient representatives, to use the 
evaluation criteria to draw up a shortlist 
recommended for public consultation. The 
CCG governing body will review a detailed 
business case and make a decision on the 
options for consultation. We expect to launch 
this consultation early in the new year.”

HAMPSHIRE Hospitals NHS Founda-
tion Trust (HHFT) are joining in with 
international celebrations for Black His-
tory Month (BHM), with a jam-packed 
schedule to celebrate their staff and 
recognise the invaluable contribution 
they make each day.

As part of how HHFT are celebrating 
staff for BHM, to conclude the month the 
trust is hosting a virtual awards night to 
recognise their ‘Unsung Heroes’ who are 
a Black Asian Minority Ethnic (BAME) 
member of staff that have been nominated 
by their fellow colleagues for going above 
and beyond in their day to day work.

Celebrations this year look very differ-
ent with most activities being hosted virtu-
ally, however there are a range of activi-
ties happening throughout the month, 

including inspirational speakers and a 
food menu takeover across their three 
hospital restaurants, so staff can enjoy 
food from around the world.

Hampshire Hospitals has also begun 

the first cohort of a reverse mentoring 
programme, which will launch during 
Black History Month, with the first cohort 
of mentors predominantly made up of 
BAME colleagues.

This nationwide mentoring scheme 
will see senior members of the trust’s 
team take on a mentee role to gain fresh 
insight, perspectives and benefit from 
the lived experience and learning of less 
senior members of the team. The men-
tors will have reflective sessions to share 
how they are finding the experience and 
gain support from their fellow mentors.

Alex Whitfield, chief executive of Hamp-
shire Hospitals, said, “We have wonder-
ful colleagues from a diverse range of 
backgrounds and cultures. We recognise 
the compassionate care that all our staff 

provide to our patients every day, and 
it is great to take the time to celebrate 
that. We are very proud to celebrate our 
diversity and support our colleagues in 
recognising Black History Month.”

Many of the activities organised for 
BHM were done so by the trust’s Black 
Asian Minority Ethnic (BAME) Champi-
ons group, a network of staff within the 
trust who not only support each other but 
help to shape things at HHFT.

Leon Ghulam, HHFT BAME champi-
ons group co-chair, said:  “It is great to 
see how many more events are running 
to celebrate Black History Month year 
on year at HHFT, I am very proud of the 
work we have done to put this together 
to empower and recognise our Black 
members of staff.”

ALL OF THE organisations involved in 
Hampshire Together: Modernising our 
Hospitals and Health Services have wel-
comed the Prime Minister’s announce-
ment that funding is available for the 
programme as part of the Health Infra-
structure Plan.

All NHS trusts who received seed fund-
ing to develop a business case for new 
hospital projects as part of phase two of 
the HIP programme, including Hampshire 
Hospitals NHS Foundation Trust, will be 
fully funded to deliver these by 2030.

Dr Matt Nisbet, a local GP and a clinical 
lead at the Hampshire and Isle of Wight 
Partnership of CCGs, is working on the 
Hampshire Together programme. He 

said: “We are delighted that the Prime 
Minister has confirmed that the Hamp-
shire Together: Modernising our Hospitals 
and Health Services programme, which 
includes the opportunity to build a state-
of-the-art hospital to serve the people of 
mid and north Hampshire, is among the 
40 projects included in the Health Infra-
structure Plan.

Over the last year, we have been work-
ing hard to make the most of the amazing 
opportunity that the HIP programme 
presents for healthcare across mid and 
north Hampshire – and we are especially 
pleased to note that Hampshire Together 
has been earmarked as among the first 
group of HIP2 projects due for completion.

Prime Minister confirms funding for programme

Kit Malthouse with Boris Johnson last year

Complete 
picture is not 
always visible
THIS YEAR, many people have 
missed out on vital eye tests, poten-
tially putting their eyesight and wider 
health at risk.

High street opticians Specsavers 
utilised National Eye Health Week, 
September 21-27, to raise awareness 
and highlight what your eyes can reveal 
about your health.

Specsavers clinical services director 
Giles Edmonds explained: “Fifty per-
cent of sight loss is avoidable with early 
detection , however many people may 
not have had access to these diagnostic 
tests in recent months. Not only does 
this mean their eyesight is at risk but 
potentially other aspects of their health 
too. That’s because while there are 
several changes we may notice in our 
vision which could be a sign of a wider 
health condition, there are also some 
things that can only be detected during 
an eye test.

It is important to make an appoint-
ment with your optometrist if you 
are seeing certain things, such as 
persistent floaters, or notice changes 
with your eyes such as blurred vision 
or yellowing of the eyes. However, 
it is also important to keep up your 
regular eye checks – even if you don’t 
think there is anything wrong with your 
vision – because something could be 
happening which you are completely 
unaware of.”

Specsavers has shared five changes 
you may notice in your eyes and what 
they mean, as well as conditions that 
can be detected during an eye test:

Five signs to look out for: red spots/
blood vessels; persistent floaters; blue 
ring; yellow tinge and blurred vision.

Five concerns your optom-
etrist can spot: glaucoma; diabetic 
retinopathy;high blood pressure; 
arthritis and tumours.

Clinical options unveiled for future hospital services

Black History Month Celebrated Across Trust
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This is great news for everyone who 
lives in the area – from Alton to Andover, 
Winchester to Whitchurch and everywhere 
in between. This firm commitment from the 
government paves the way for a step change 
in the way health care is provided both in 
and out of hospital across mid and north 
Hampshire. Such a significant investment 
will produce significant improvements in 
health outcomes and peoples’ experience 
of using our services as well as a reduction 
in health inequalities.

In any reorganisation, there will always 
be people who might have to travel slightly 
further to access very specialised services. 
We think this is a price worth paying in 
order to help everybody live healthier lives 

and to enable us to provide a range of high-
quality services closer to peoples’ homes 
than is currently possible.”

The published list states that money is 
available to build a new hospital at Bas-
ingstoke and North Hampshire Hospital 
and carry out a major refurbishment at 
Royal Hampshire County Hospital. It is 
important to note that this is not bind-
ing and that neither the location of any 
new facility, nor the make-up of services 
provided there, will be decided ahead of a 
period of formal public consultation, due 
to take place early next year.

The Government has also announced 
that new standards will be developed over 
the coming months to help standardise the 

design of new hospitals and make use of 
modular construction methods to speed 
up the building of them.

Local MP Kit Malthouse added: ““At 
the last election I pledged a new hospital 
to you, it was my top commitment, and 
I’m delighted that people living in North 
West Hampshire are now getting one. It 
will slash waiting times, improve care for 
many thousands of people, and help lift 
the burden off our NHS. It’s one of 40 hos-
pitals being built across the country over 
the next decade. We are investing heavily 
in our much-loved NHS - along with the 
nurses we are recruiting and A&Es we are 
upgrading, we are making sure we leave 
it in a fit state for generations to come.”

HampshireHealthMatters
Prime Minister confirms funding for programme

OVER 150 nurses from across 
Hampshire Hospitals NHS Founda-
tion Trust have graduated from the 
Critical Care Academy – an in-house 
training programme to enhance their 
skills and prepare them to support the 
intensive care teams.

The academy was set up during the 
first wave of the COVID-19 pandemic 
to help registered nurses gain some 
of the extra skills and experiences 
needed to care for the most critically 
ill patients, and support the intensive 
care units in the event of an increased 
number of acutely unwell patients com-
ing into hospital.

A range of nurses from across the 
trust have taken part, including newly 
qualified nurses, specialist nurses and 
those who have worked on wards and 
departments for over 10 years.

The two week course consists of 
classroom and simulation training, 
before completing a number of shadow 
shifts on the trust’s two intensive care 
units in Basingstoke and Winchester, 
where they work alongside an experi-
enced member of the team.

Vicky Taylor, critical care matron, 
said: “Working in critical care for the 
first time can be a daunting experience. 
The academy provides our nurses with 
an opportunity to familiarise them-
selves with a new clinical environment 
so if they are asked to support critical 
care in the event of an increase in the 
number of patients, they have the con-

fidence to do so - which also means our 
patients receive the best possible care.

It is also a fantastic development 
opportunity, and means our nurses 
have enhanced skills they can take 
back to their wards.”

The academy is just one of the ways 
that Hampshire Hospitals is getting 
ready for a possible increase in the 
number of people with COVID-19 who 
need hospital care, combined with 
preparing for winter.

Julie Dawes, chief nurse at Hamp-
shire Hospitals, said: “We have learnt 
a lot over the last few months, and 
our focus is now on being as prepared 
as possible for whatever may come 
our way and continuing to provide 
the best possible care to our patients 
either with or without COVID-19. Every 
member of our team has gone above 
and beyond and we know that we have 
an exceptional team who are ready to 
tackle any challenge head on as we look 
towards a busy winter period. As ever, 
we are here for those who need us. Our 
hospitals remain safe, and anyone who 
needs urgent or emergency care, or 
has an existing appointment with us, 
should continue to visit our hospitals.”

The communities in Hampshire are 
being asked to do their bit to support 
their local hospitals by continuing to 
follow national guidance to keep each 
other safe through regularly wash-
ing their hands, wearing a mask and 
keeping a safe distance from others.

Nurses graduate 
from critical 
care academy

Kate Phillips Clinical Educator, ITU, with 
Staff Nurse Krisztina

PARTNERS of women being cared for by 
Hampshire Hospitals NHS Foundation 
Trust’s maternity teams will be able to 
attend additional appointments from 
this week.

After initially allowing a single one 
partner/ support person to attend the 
obstetric ultrasound scan at 12 and 20 
weeks, the decision has now been made 
to welcome partners back into the book-
ing, additional scan appointments and 
antenatal clinics.

Guidelines remain in place for those 
coming into the hospitals to ensure the 
safety of patients and staff, including 
following social distancing measures, 
wearing a face mask and regular hand 
washing.

Partners coming into the maternity 
departments will be asked to wait outside 
the department or in their car, before 
being invited in as the appointment will 
commence.

Fay Corder, associate director of mid-
wifery at Hampshire Hospitals, said: 
“Keeping those in our care, our staff 
and visitors safe remains our top prior-
ity. We are continually reviewing our 
visiting guidelines in line with national 
guidance and are closely monitoring the 
situation locally.

We know how important it is to have 
someone by your side during these 
moments, and have been listening to the 
feedback of the women we look after and 
their families. We are looking forward to 
safely welcoming partners to additional 
scans and appointments.

Women will be contacted the day before 
their appointment to be asked a couple of 

questions about themselves and their part-
ner to check for symptoms of COVID-19.

Due to the need for social distancing, 
partners are asked to wait in the car and 
to be invited in as the appointment will 
commence. Partners are advised to park 
outside the maternity buildings for this 
reason and provision has been made for 
these parking areas to be maternity only.

In maternity, we will continue to sup-
port birthing partners to visit the wards 
between 8am-8pm, and partners are still 

welcome to stay for the duration of labour.
We may need to quickly revise the 

visiting guidelines in place at any time, 
please continue to look out for updates. 
Thank you for your support and patience 
during this time.”

Since the summer, essential visits to 
patients across the rest of the hospitals 
have been permitted, with one visitor per 
patient being able to come into hospital 
and visits must be at a time agreed with 
the ward nurse in charge in advance.

Revised visiting guidelines 
at maternity departments
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NEWS

ANDOVER is fortunate to have 
Rooksbury Mill Nature Reserve, 
nestled between the A303 and 
Watermills Park. The site started 
life as part of the Rooksbury 
Estate. In 1969 it was used for 
gravel extraction, before being 
filled, converted to a fishery, then 
sold and turned into a reserve.

Two lakes and the river on the 
reserve create a mosaic of wetlands 
valuable for wildlife. In the winter it 
is good for overwintering wetland 
birds like water rail and gadwall, 
who seek shelter here from colder 
climates. Cormorants, egrets and 
herons are regularly at the water-
side.

It is known for the nationally 
declining water vole, also known 
as ‘Ratty’ from Wind in the Wil-

lows. Listen for a plop in the water 
as one jumps off the bank. Otters 
occasionally bob their heads above 
the water too.

Dragonflies and damselflies 
dance around the lakes. Dragonfl y 
species include the golden-ringed, 
migrant, southern and brown 
hawker (Britain’s largest). Dam-
selfl y species include azure, com-
mon blue, blue-tailed and red-eyed 
(hiding on algal mats). In autumn 
you can see brown hawker perched 
high up on the trees and darters 
sunning themselves on footpaths.

In spring months, orange-tip 
butterfl ies, so-called due to their 
orange tipped wings, can be seen. 
Peacocks, commas, and small tor-
toiseshell fl utter amongst the bud-
dleia and nettles.

The site is rich with night pol-
linators like poplar and lime hawk-
moths. These along with mosqui-
tos provide food for bats including 
Daubenton’s, known also as the 
river bat. You might, in summer, 
glimpse one of the increasingly rare 
glow worms, which are actually a 
type of beetle.

A new service providing care for vulner-
able people in their own homes is coming 
to Andover.

Care at Home is described as “a fast 
and responsive premium service deliver-
ing care, companionship and confi dence 
to vulnerable people” by its providers, 
Nurseplus UK.

Already established in other locations, 
Care at Home will be launched in Andover 
at the Westmarch Business Centre.

Care at Home allows carers to be 
matched with clients based both on their 
clinical need, but also their likes, dislikes, 
hobbies and interests. The company hopes 
to provide companionship in addition to 

care to combat loneliness and improve 
wellbeing of those being cared for.

The CEO of Nurseplus, Joshua Collins, 
shared: “Nurseplus has 20 years’ history 
and experience in delivering quality care 
and by leveraging our existing branch 
network and staff we can expand on our 
current expertise in this area to provide 
quality homecare to those that need it.

We already have a substantial amount of 
clients who are utilising us for private work 
in their homes. We are really pleased with 
the development and commitment to the 
new service offering so far and are looking 
forward to helping vulnerable people in 
communities across the country.”

THE YMCA Community Cupboard 
was set up to support vulnerable 
families within our community 
in Andover. It was started during 
lockdown, however it has become 
clear that there is a need to con-
tinue. They work in partnership 
with the local Andover community, 
Tesco and Co-op to stock their cup-
boards with the essentials that a 
family may require. This mainly 
includes packet and tin food prod-
ucts.

The YMCA is providing this ser-
vice to local residents in Andover.

Surplus supplies are available on 
an irregular basis; they are adver-
tised on their Facebook page, YMCA 
Andover. Some of those items may 
have a short date life and be yellow 
stickers. They will be handed out on 
a fi rst come fi rst served basis. There 
is no limit on the amount of times 
in a week that these items can be 
requested. They mainly consist of 
bread, milk and cleaning products.

Essential Food Boxes are pre-
pared with food items that are 

donated by Tesco, Co-op or com-
munity donations.

Each of the essential food boxes 
contain: cereal; beans; soup; milk; 
pasta; sauces and more.

These boxes are for people at 
risk of food crises for many reasons 
including, furlough and job loss. You 
can access these boxes fortnightly.

Other places that offer food 
support in Andover include: RCS 
– Community Pantry, Tuesday and 
Thursday, 10am till 2pm; Andover 
Food Bank, 01264 723641; Yellow 
Brick Road, 01264 360589 and St 
Mary’s Church 01264 366373.

Please contact any of these 
groups should you need support.

Exploring Rooksbury Mill

Care at home is coming

By Graeme Davis

By Sarah Gisbourne
DVSA introduced the planned changes to 
the car theory test today on Monday 28 
September.

The updated part of the test is intended to 
make it more realistic and improve acces-
sibility for all candidates.

Video clip scenarios will replace the writ-
ten case study within the multiple choice 
part of the current theory test. Candidates 
will be asked three questions based on the 
short video clip.

Candidates will still: be asked 50 multiple-
choice questions in total; need to get the 
same pass mark and be tested on the same 
content

The full set of updated offi cial learning 
materials is available from the Safe Driving 

for Life website, where candidates can also 
practice with the free video clips.

Car theory test changes

Community 
cupboard still 
offer support

NEWS

WALK The Test Another Way 
called for people to be creative 
this year to support the Salis-
bury Hospice.

Six ladies, ‘Mandy’s Fit Bits,’ 
decided they still wanted to walk 
the full marathon distance down 
the Test Way. On Sunday, they 
set off from St Mary Bourne and 
26 miles and 8 hours later they 
were greeted in the Memorial 
Park by relatives and friends 
with smiles and cheers and a 
glass of Prosecco. They were 
also presented with Rotary Walk 
The Test Way medals.

They have now raised nearly 
£2,000 for Salisbury Hospice and 
donations are still coming in.

Tamsin Murley, Community 

Fundraiser at Salisbury Hos-
pice, shared: “I am thrilled by 
the team’s efforts and the money 
raised in what is a very diffi cult 
time for all charities. We cannot 
thank Mandy’s Fit Bits enough.”

Sandy Dunn, chairman of the 
Romsey’s Rotary Club’s Walk 
Committee added:“This is a 
fabulous achievement by the 
only team to walk the full dis-
tance this year. We hope

to welcome everyone back 
next year.”

The Ladies all concluded:“The 
walk was good fun, but we 
missed the friendliness of the 
marshals, the mileage markers 
along the route and the Por-
taloos!”

Walk The Test Another Way New netball club 
ready to launch
GEMINI Netball Club is ready to 
launch this month and is encouraging 
local children to get involved.

Chrissy Bannerman who has set up 
the club with sister Sharon explained: 
“We have plans to develop from 
the grass roots up. Our fi rst season 
2020-2021 will be open to all primary 
children in years 3-6. We are fully 
committed to the club and the children 
and we will have a year 7 group next 
season and older age groups as the 
club develops.

The well being of the children, par-
ents and coaches are of utmost priority 
and we will be following England Net-
ball’s guidelines regarding the return of 
community netball.

We are creating a netball family 
where all children feel welcome, safe 
and valued. Children will be encour-
aged to make new friends and have a 
positive experience of sport in a fun 
and structured setting.

Sessions will be delivered by expe-
rienced qualifi ed coaches and we will 
be introducing England Netball’s Bee 
Netball which allows children to learn 
at the correct level for their age and 
development stage.”

The club will be based at Andover 
Leisure Centre and they will be having 
a launch party on Monday 19th Octo-
ber before training starts Monday 2nd 
November.

Learn more online at www.gemini-
netballclub.co.uk.

Caption here Ehent volorpor simi, offi cipient 
et aribus, acere volorumqui consequunt 
remporu mquasitae vidunturitia doluptis qui 
ullatur, sequia volorem ossitaquis repe
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- Infection Control - MooresCleaning Services Ltd are able to 
offer a deep cleaning solution (Biomisting) that will give your 
staff and customers the confidence they are returning to a fully 
sanitised work environment.

- Commercial cleaning

- Office cleaning

- Carpet Cleaning
 
- Free quote

www.moorescleaning.co.uk
01264 362 378
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decided they still wanted to walk 
the full marathon distance down 
the Test Way. On Sunday, they 
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26 miles and 8 hours later they 
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donations are still coming in.
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season and older age groups as the 
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ents and coaches are of utmost priority 
and we will be following England Net-
ball’s guidelines regarding the return of 
community netball.
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where all children feel welcome, safe 
and valued. Children will be encour-
aged to make new friends and have a 
positive experience of sport in a fun 
and structured setting.

Sessions will be delivered by expe-
rienced qualifi ed coaches and we will 
be introducing England Netball’s Bee 
Netball which allows children to learn 
at the correct level for their age and 
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Companionship

Assist with morning &

evening routine

Meal preparation

Personal care

Mobility support

Light housekeeping &

laundry

Shopping, outings &

social activities

Administer medication &

collect prescriptions

Night support 

Respite care

Dementia care 

Live-In care

Care to suit your needs 

Our services include:

Your local
Home Care

Provider

t: 01256 700991   
e: enquiries@calidacare.co.uk

www.calidacare.co.uk

NEWS

EDWARD Stokes Family Funfair in 
Andover was due to open on Thursday 
24th September but the Director of 
Public Health at Hampshire County 
Council issued a recommendation 
the night before that funfairs across 
the county should cease operating 
and any due to commence should not 
go ahead.

After consultation with the direc-
tor of public health the family funfair 
opened on Friday 25th September 
which was great to see.

With a fully fenced funfair so that all 
customers use the one-way entrance 

and exit system that has counters on 
entrance and exit so the gate operators 
can monitor crowd numbers.

I went on a very sunny day with my 
partner and her young child who was 
so excited. We all had our temperature 
taken on entry as did everyone, they 
also have a track and trace system in 
place which everyone must sign or use 
the funfairs QR code.

There is a token system in place 
where once the tokens have been used, 
they are collected and sanitised ready 
for use the next day. The token system 
is great because it limits the money you 
need to spend and lets the child make 
the decision on how to use the tokens.

There are sanitation stations on 

each ride and each ride was sanitised 
after every use.

Myself, partner and her child thor-
oughly enjoyed every moment of it. I 
found the tokens to be of excellent value 
for the money. The food was lovely and 
the children, and adults, were spoilt 
for choice at the candy stall.

The staff were all very polite and 
immensely helpful. It was great to 
see all the children with smiles on 
their faces.

Edward Stokes Family FunFair is 
now at Tidworth until Sunday 11th 
October so if you missed Andover then 
there will be plenty of opportunities to 
visit Tidworth where they have a brand 
new ride called Rockrage.

All the fun of the fair
By Stacey Woodhouse

NEWS

WILDLIFE charity Butterfly Con-
servation has released data about 
the number of butterflies counted in 
this year’s Big Butterfly Count . This 
summer’s count has seen a reduction 
in the average number of butterflies 
logged per count of -34% in compari-
son with 2019 and the lowest average 
number of butterflies logged overall 
since the event began eleven years ago. 
In all, during this year’s Big Butterfly 
Count, over 1.4 million butterflies were 
counted across the UK.

Dr Zoë Randle, Senior Surveys Officer 
at Butterfly Conservation said: “Unfor-
tunately, this summer has not seen an 
abundance of butterflies, across the 
UK. We do see peaks and troughs of 
butterfly numbers each year, last year 
for example we saw a huge influx of 
migrant Painted Lady butterflies, so 
the data from the Big Butterfly Count 
is an important snapshot which, along 
with our other monitoring schemes, 
helps our understanding of the rates of 
decline of butterflies and moths.

Coming so shortly after the recent 
WWF and UN reports on the global 
biodiversity crisis these 2020 results 
illustrate the perilous state of wildlife 
in the UK. However, the fact that so 
many people take part in this exciting 

citizen science initiative is encourag-
ing and makes a huge difference to our 
understanding of how the natural world 
is responding to the crisis it is in. Now 
we need to see initiatives both here 
and across the world to put nature on 
a path to recovery.

The fall in butterfly numbers this 
summer may be due to a number of 
factors. An unusually warm spring led 
many species to emerge earlier than 
usual. So we may have only caught the 
tail-end of the flight period for many 
species during this year’s Big But-
terfly Count. It’s important to look at 

butterfly trends over longer periods, 
so our scientists will be using these 
results alongside our other datasets 
to get a clearer understanding of what 
is happening.”

Julie Williams CEO of Butterfly Con-
servation added: “A huge thank you to 
everyone who took part in the Big But-
terfly Count this year. This important 
data is so valuable to our ongoing and 
vital   research helping us to understand 
what is happening to our butterflies and 
moths so we can take focused action 
to protect these fantastic insects and 
conserve them for future generations.”

Big Butterfly Count 
sees drop in numbers

THERE’S something really cheerful 
about conkers – they’re so shiny and 
they are free.

I remember huge debates at school 
about the best way to toughen them 
up. They are banned in most local 
schools these days, because of the 
risk of eye injuries. But there’s nothing 
to stop a quick after school tourna-
ment. Time to find an old shoe lace 
and something to make a hole – but 
be careful!

Conkers can be found in lots of 

places, horse chestnut trees which 
is where you’ll find conkers – not to 
be confused with sweet chestnut trees 
where you’ll find chestnuts although 
not for a few weeks yet. Conkers are 
less spiky than chestnuts and you 
definitely can’t eat them.

In Andover you can find them in: 
The Town Park; Pilgrims Way; Rooks-
bury Mill; Finkley Down Farm and 
Roman Way Skate Park.

Where else have you found some 
good quality conkers ? Email me your 
best conker finding spots in Andover. 
My email is familylife@loveandover.
com.

Cheer up with conkers 
in Andover this autumn

Butterfly Large White Credit Peter Eeles

By Sarah Gisbourne
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Holiday Photo Album 

10  6x4" PRINTSFREE

Fall into Photos Print ANDOVER2

 2 fabulous offers...

When you buy this 1/2 price album, you must use this voucher to redeem this
offer and valid to 31.10.2020. This design album only available at 1/2 price.

28" x 20" Pure Cotton Canvas 
HALF PRICE

ONLY

Usually £70

Plus

1/2 PRICE

£6.50
Usually £12.99

ONLY

Holds 200 x 6x4" prints

You must use this voucher to redeem this offer and valid until 31.10.2020. 

For

6 Bridge Street Andover, Tel: 01264 390110
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NEWS

WILDLIFE charity Butterfly Con-
servation has released data about 
the number of butterflies counted in 
this year’s Big Butterfly Count . This 
summer’s count has seen a reduction 
in the average number of butterflies 
logged per count of -34% in compari-
son with 2019 and the lowest average 
number of butterflies logged overall 
since the event began eleven years ago. 
In all, during this year’s Big Butterfly 
Count, over 1.4 million butterflies were 
counted across the UK.

Dr Zoë Randle, Senior Surveys Officer 
at Butterfly Conservation said: “Unfor-
tunately, this summer has not seen an 
abundance of butterflies, across the 
UK. We do see peaks and troughs of 
butterfly numbers each year, last year 
for example we saw a huge influx of 
migrant Painted Lady butterflies, so 
the data from the Big Butterfly Count 
is an important snapshot which, along 
with our other monitoring schemes, 
helps our understanding of the rates of 
decline of butterflies and moths.

Coming so shortly after the recent 
WWF and UN reports on the global 
biodiversity crisis these 2020 results 
illustrate the perilous state of wildlife 
in the UK. However, the fact that so 
many people take part in this exciting 

citizen science initiative is encourag-
ing and makes a huge difference to our 
understanding of how the natural world 
is responding to the crisis it is in. Now 
we need to see initiatives both here 
and across the world to put nature on 
a path to recovery.

The fall in butterfly numbers this 
summer may be due to a number of 
factors. An unusually warm spring led 
many species to emerge earlier than 
usual. So we may have only caught the 
tail-end of the flight period for many 
species during this year’s Big But-
terfly Count. It’s important to look at 

butterfly trends over longer periods, 
so our scientists will be using these 
results alongside our other datasets 
to get a clearer understanding of what 
is happening.”

Julie Williams CEO of Butterfly Con-
servation added: “A huge thank you to 
everyone who took part in the Big But-
terfly Count this year. This important 
data is so valuable to our ongoing and 
vital   research helping us to understand 
what is happening to our butterflies and 
moths so we can take focused action 
to protect these fantastic insects and 
conserve them for future generations.”

Big Butterfly Count 
sees drop in numbers

THERE’S something really cheerful 
about conkers – they’re so shiny and 
they are free.

I remember huge debates at school 
about the best way to toughen them 
up. They are banned in most local 
schools these days, because of the 
risk of eye injuries. But there’s nothing 
to stop a quick after school tourna-
ment. Time to find an old shoe lace 
and something to make a hole – but 
be careful!

Conkers can be found in lots of 

places, horse chestnut trees which 
is where you’ll find conkers – not to 
be confused with sweet chestnut trees 
where you’ll find chestnuts although 
not for a few weeks yet. Conkers are 
less spiky than chestnuts and you 
definitely can’t eat them.

In Andover you can find them in: 
The Town Park; Pilgrims Way; Rooks-
bury Mill; Finkley Down Farm and 
Roman Way Skate Park.

Where else have you found some 
good quality conkers ? Email me your 
best conker finding spots in Andover. 
My email is familylife@loveandover.
com.

Cheer up with conkers 
in Andover this autumn

Butterfly Large White Credit Peter Eeles

By Sarah Gisbourne
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Andover BID has found the town to be 
generally busy since the easing of lockdown. 
Having identi�ied that our town to be a SAFE, 
EASY & ENJOYABLE place to visit, BID and 

our businesses are doing all, they can to offer 
people a pleasant experience, particularly in 
the lead up to Christmas.

Andover BID Supportin g The Local Community
Premises Improvement 
Scheme

This initiative offers match  funding of up to £500 per  premises in the Andover 
BID area (Subject to terms & conditions)
The grant is aimed at helping businesses to maintain their premises, ensuring they 
are appealing to their customers, therefore enhancing the shopping experience. 
Examples of Improvements may for example include
● External or internal improvements
● New or improved signage
● Improvements to the visual aspect of the premises
● Improvements to accessibility

Steve Godwin, BID Manager says –The last few months have been particularly 
tough for local traders. Anything that BID can do to support businesses in being able 
to maintain and improve their premises ensuring that they are appealing to their
 customers has got 
to be good. We 
are very proud of 
our town centre 
with its wide 
range of different 
businesses, 
offering choice 
and good 
customer 
service. We 
want to ensure 
that the 
experience 
for shoppers 
and visitors 
is pleasant, 
safe, 
easy and 
enjoyable.

The Indies Group
An early initiatives of the BID was to establish last year an independent traders 

group (Indies). Recognising the strength and the versatility of having over 100 
Indie business in the town centre, BID wanted to bring  together the passion and 
entrepreneurial skills of these businesses to offer the town the best experience. The 
group meet regularly, chaired by Bev Botha, a local independent business owner. 
BID allocate funding to the group  and arrange the agenda and the meeting dates 
and Cllr North, leader of TVBC regularly attends to listen to traders and answer any 
questions that they have of the council. 

The invitation to get involved is shown below:

Hello Andover Independents 
We would like you to take part in our Window Wanderland. 
What is it? 
A magical neighbourhood walking trail that can be explored and enjoyed by the 

whole community. 
We will ask all of our neighbours if they’d like to make a window display and 

would love our town centre to join in too. Anyone can take part and almost 
anything can count as a display: from a string of fairy lights to a band playing in the 
living room. As long as it’s family friendly, anything goes! 

All the displays are put onto a map for people to follow. This event is fun, creative, 
inclusive and gives the community an incentive to explore our neighbourhood on a 
dark winter’s evening and enjoy it in a whole new light. 

What are the aims? 
Window Wanderland was started in Bristol in February 2015 by Lucy Reeves 

to help bring communities together, ward of isolation and spread happiness in the 
gloom of winter. 

How can we get involved? 
We would like you to help by: 
1- Promoting this event through your own network and helping people to 

participate — we want everyone to get the chance to get take part 
2- Making a window display — you can �ind plenty of inspiration here:  
Where do we sign up ? 

Got to Andover’s event page at  www.windowwanderland.com

Following the introduction of the 
Town Link secure two way radio system 
connecting retailers and licensed premises 
with the BID rangers, businesses are now 
able to communicate through the latest 
digital radios. Working together to reduce 
the impact of crime and promote a more 

pro�itable town centre and working  in 
partnership, it allows targeting of crime 
and antisocial behaviour to promote safer, 
more attractive customer experiences whilst 
simultaneously increasing productivity and 
enabling safer working environments.

BID Town Link Radios

Eat drink shop
A new campaign to launch to encourage locals to eat, 

drink and shop in one of Andover many great businesses.
This will be supported by social media competitions, 

videos highlighting and promoting businesses in town, 
daily content on social media plus much more.

To make a visual impact in town we will launch a bag for 
life (after the success of the �irst) for a shop to give out, this 
can be used as great publicity for all platforms and start 
the campaign with a bang.

We also will give businesses in Andover a shop front 
sticker to place in their window.

Shop fronts
Filling vacant shop windows to improve the look and 

assistants of the town centre whilst advertising in Andover.

Guides
Online guides to send out to mailing list and be shared 

on social media, these will include Food guides highlight all 
restaurants, seasonal guides such as Christmas showing 
the range of presents ideas you can get in town after hour 
guides.

The guides are shown below.

Interactive map
We are looking into using a company called UCPS 

learning to create an interactive map that will be posted 
online to showcase where local business is and the 
variety of businesses we have in Andover, this 
will be a more imaginative way to display data 
that our current directory and will create a good 
buzz around the new website .

Street art
Last, of all we are looking into options to make the 

concrete balls in town more attractive along with the 
planters, this was a big issue with shops during master 
plan session and something we should jump on to great a 
good buzz in town.

I propose we should paint over the balls making them 
a town feature rather than an eyesore, we should work 
with local groups such as Andover college, local schools, 
Andover arts society and local businesses to decorate each 
ball to a chosen subject (such as dedicating one to the NHS, 
one for local Charite, one representing the independent 
business of Andover and so on.

We can look into the options of businesses sponsoring a 
design for them as well ie simply health or be wiser.

The �irst shot is 
what the current balls 
look like, which all 
shops have expressed 
dislike the second  
is an example in 
Broadmead where 
they painted the balls 
blue in support for 
the NHS which was 
a great success and 
improved the look of 
them drastically.

Another example 
below is how 
Winchester painted 
diffentent bollards 
sponsered by local 
companys to create 
a focal point in 
winchester and 
inject some colour 
and art into the 
street.                

SHOP FRONT
Filling vacant shop windows to improve the look and assistants of the town centre 

whilst advertising inAndover

EAT DRINK SHOP 
A new campaign to launch to encourage locals to eat, drink and shop in one of Andover many 

great businesses. 

This will be supported by social media competitions, videos highlighting and promoting busi-
nesses in town, daily content on social media plus much more

To make a visual impact in town we will launch a bag for life (after the success of the first) for 
a shop to give out, this can be used as great publicity for all platforms and start the campaign 

with a bang

 We also will give businesses in Andover a shop front sticker to place on their window again to 
maximise visual presence in town
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ADVERTISING 

PREMISES IMPROVEMENT SCHEME

The scheme provides match funding up to £500 (excluding VAT) towards 

premises improvement work carried out by contributing BID members in 

the Andover BID area. The scheme is open to BID businesses within this 

area with the aim to improve the appearance of business premises (exter-

nal or internal). 

Applicants should ensure that premises improvements are consistent with 

this guidance when submitting applications.

Which properties are eligible?

• Any property which is liable to be assessed for Non Domestic Rates and 

situated within Andover town centre Business Improvement District is 

eligible.

• As a general rule if you are liable to pay the BID levy you are eligible for a 

grant.

The Application Process

It is quick and easy to apply for the grant. Complete the application form 

via this page, detailing the reason for the request, estimated costs, and pro-

vide a brief overview of the work to be carried out together with timescales 

for completion and imagery if available.

Assessing Your Application

The BID board will assess the following:-Evidence of need (current condi-

tion of property:-

1. Evidence of Need

2. Design and standard of work  

3. Visual impact on the wider area

If the scheme is oversubscribed, preference will be given to applications 

where work is to be carried out to the business frontage and where local 

Andover based suppliers are utilised.

Online guides to send out to mailing list and be shared on social media, these will 

include Food guides highlight all restaurants, seasonal guides such as Christmas 

showing the range of presents ideas you can get in town after hour guides showing 

what the town has to in the evening (music, shows ext)

Not only will be doing online advertising but we will be using the love Andover ob-

server (2 weeks) and Gazette (monthly) with access to double pages filling with BID 

news and highlighting the shop local drive 
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last, of all we are looking into options to make the concrete balls in town more at-
tractive along with the planters, this was a big issue with shops during master plan 

session and something we should jump on to great a good buzz in town.

I propose we should paint over the balls making them a town feature rather than 
an eyesore, we should work with local groups such as Andover college, local 

schools, Andover arts society and local businesses to decorate each ball to a chosen 
subject (such as dedicating one to the NHS, one for local Charite, one representing 

the independent business of Andover and so on

we can look into the options of businesses sponsoring a design for them as well ie 
simply health or be wiser

INTERACTIVE MAP
We are looking into using a company called UCPS learning to 
create an interactive map that will be posted online to show-

case where local business is and the variety of businesses 
we have in Andover, this will be a more imaginative way to 

display data that our current directory and will create a good 
buzz around the new website

On the left is what the current balls look like, which all shops have expressed dis-
like on the right is an example in Broadmead where they painted the balls blue 

in support for the NHS which was a great success and improved the look of them 
drastically 

Another example below is how winchester painted diffentent bollards sponsered 
by local companys to create a focal point in winchester and inject some colour and 

art into the street
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This will be supported by social media competitions, videos highlighting and promoting busi-
nesses in town, daily content on social media plus much more

To make a visual impact in town we will launch a bag for life (after the success of the first) for 
a shop to give out, this can be used as great publicity for all platforms and start the campaign 

with a bang

 We also will give businesses in Andover a shop front sticker to place on their window again to 
maximise visual presence in town
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Andover BID has found the town to be 
generally busy since the easing of lockdown. 
Having identi�ied that our town to be a SAFE, 
EASY & ENJOYABLE place to visit, BID and 

our businesses are doing all, they can to offer 
people a pleasant experience, particularly in 
the lead up to Christmas.

Andover BID Supportin g The Local Community
Premises Improvement 
Scheme

This initiative offers match  funding of up to £500 per  premises in the Andover 
BID area (Subject to terms & conditions)
The grant is aimed at helping businesses to maintain their premises, ensuring they 
are appealing to their customers, therefore enhancing the shopping experience. 
Examples of Improvements may for example include
● External or internal improvements
● New or improved signage
● Improvements to the visual aspect of the premises
● Improvements to accessibility

Steve Godwin, BID Manager says –The last few months have been particularly 
tough for local traders. Anything that BID can do to support businesses in being able 
to maintain and improve their premises ensuring that they are appealing to their
 customers has got 
to be good. We 
are very proud of 
our town centre 
with its wide 
range of different 
businesses, 
offering choice 
and good 
customer 
service. We 
want to ensure 
that the 
experience 
for shoppers 
and visitors 
is pleasant, 
safe, 
easy and 
enjoyable.

The Indies Group
An early initiatives of the BID was to establish last year an independent traders 

group (Indies). Recognising the strength and the versatility of having over 100 
Indie business in the town centre, BID wanted to bring  together the passion and 
entrepreneurial skills of these businesses to offer the town the best experience. The 
group meet regularly, chaired by Bev Botha, a local independent business owner. 
BID allocate funding to the group  and arrange the agenda and the meeting dates 
and Cllr North, leader of TVBC regularly attends to listen to traders and answer any 
questions that they have of the council. 

The invitation to get involved is shown below:

Hello Andover Independents 
We would like you to take part in our Window Wanderland. 
What is it? 
A magical neighbourhood walking trail that can be explored and enjoyed by the 

whole community. 
We will ask all of our neighbours if they’d like to make a window display and 

would love our town centre to join in too. Anyone can take part and almost 
anything can count as a display: from a string of fairy lights to a band playing in the 
living room. As long as it’s family friendly, anything goes! 

All the displays are put onto a map for people to follow. This event is fun, creative, 
inclusive and gives the community an incentive to explore our neighbourhood on a 
dark winter’s evening and enjoy it in a whole new light. 

What are the aims? 
Window Wanderland was started in Bristol in February 2015 by Lucy Reeves 

to help bring communities together, ward of isolation and spread happiness in the 
gloom of winter. 

How can we get involved? 
We would like you to help by: 
1- Promoting this event through your own network and helping people to 

participate — we want everyone to get the chance to get take part 
2- Making a window display — you can �ind plenty of inspiration here:  
Where do we sign up ? 

Got to Andover’s event page at  www.windowwanderland.com

Following the introduction of the 
Town Link secure two way radio system 
connecting retailers and licensed premises 
with the BID rangers, businesses are now 
able to communicate through the latest 
digital radios. Working together to reduce 
the impact of crime and promote a more 

pro�itable town centre and working  in 
partnership, it allows targeting of crime 
and antisocial behaviour to promote safer, 
more attractive customer experiences whilst 
simultaneously increasing productivity and 
enabling safer working environments.

BID Town Link Radios

Eat drink shop
A new campaign to launch to encourage locals to eat, 

drink and shop in one of Andover many great businesses.
This will be supported by social media competitions, 

videos highlighting and promoting businesses in town, 
daily content on social media plus much more.

To make a visual impact in town we will launch a bag for 
life (after the success of the �irst) for a shop to give out, this 
can be used as great publicity for all platforms and start 
the campaign with a bang.

We also will give businesses in Andover a shop front 
sticker to place in their window.

Shop fronts
Filling vacant shop windows to improve the look and 

assistants of the town centre whilst advertising in Andover.

Guides
Online guides to send out to mailing list and be shared 

on social media, these will include Food guides highlight all 
restaurants, seasonal guides such as Christmas showing 
the range of presents ideas you can get in town after hour 
guides.

The guides are shown below.

Interactive map
We are looking into using a company called UCPS 

learning to create an interactive map that will be posted 
online to showcase where local business is and the 
variety of businesses we have in Andover, this 
will be a more imaginative way to display data 
that our current directory and will create a good 
buzz around the new website .

Street art
Last, of all we are looking into options to make the 

concrete balls in town more attractive along with the 
planters, this was a big issue with shops during master 
plan session and something we should jump on to great a 
good buzz in town.

I propose we should paint over the balls making them 
a town feature rather than an eyesore, we should work 
with local groups such as Andover college, local schools, 
Andover arts society and local businesses to decorate each 
ball to a chosen subject (such as dedicating one to the NHS, 
one for local Charite, one representing the independent 
business of Andover and so on.

We can look into the options of businesses sponsoring a 
design for them as well ie simply health or be wiser.

The �irst shot is 
what the current balls 
look like, which all 
shops have expressed 
dislike the second  
is an example in 
Broadmead where 
they painted the balls 
blue in support for 
the NHS which was 
a great success and 
improved the look of 
them drastically.

Another example 
below is how 
Winchester painted 
diffentent bollards 
sponsered by local 
companys to create 
a focal point in 
winchester and 
inject some colour 
and art into the 
street.                
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EAT DRINK SHOP 
A new campaign to launch to encourage locals to eat, drink and shop in one of Andover many 

great businesses. 

This will be supported by social media competitions, videos highlighting and promoting busi-
nesses in town, daily content on social media plus much more

To make a visual impact in town we will launch a bag for life (after the success of the first) for 
a shop to give out, this can be used as great publicity for all platforms and start the campaign 

with a bang

 We also will give businesses in Andover a shop front sticker to place on their window again to 
maximise visual presence in town
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GUIDES

ADVERTISING 

PREMISES IMPROVEMENT SCHEME

The scheme provides match funding up to £500 (excluding VAT) towards 

premises improvement work carried out by contributing BID members in 

the Andover BID area. The scheme is open to BID businesses within this 

area with the aim to improve the appearance of business premises (exter-

nal or internal). 

Applicants should ensure that premises improvements are consistent with 

this guidance when submitting applications.

Which properties are eligible?

• Any property which is liable to be assessed for Non Domestic Rates and 

situated within Andover town centre Business Improvement District is 

eligible.

• As a general rule if you are liable to pay the BID levy you are eligible for a 

grant.

The Application Process

It is quick and easy to apply for the grant. Complete the application form 

via this page, detailing the reason for the request, estimated costs, and pro-

vide a brief overview of the work to be carried out together with timescales 

for completion and imagery if available.

Assessing Your Application

The BID board will assess the following:-Evidence of need (current condi-

tion of property:-

1. Evidence of Need

2. Design and standard of work  

3. Visual impact on the wider area

If the scheme is oversubscribed, preference will be given to applications 

where work is to be carried out to the business frontage and where local 

Andover based suppliers are utilised.

Online guides to send out to mailing list and be shared on social media, these will 

include Food guides highlight all restaurants, seasonal guides such as Christmas 

showing the range of presents ideas you can get in town after hour guides showing 

what the town has to in the evening (music, shows ext)

Not only will be doing online advertising but we will be using the love Andover ob-

server (2 weeks) and Gazette (monthly) with access to double pages filling with BID 

news and highlighting the shop local drive 
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create an interactive map that will be posted online to show-

case where local business is and the variety of businesses 
we have in Andover, this will be a more imaginative way to 

display data that our current directory and will create a good 
buzz around the new website

On the left is what the current balls look like, which all shops have expressed dis-
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in support for the NHS which was a great success and improved the look of them 
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great businesses. 

This will be supported by social media competitions, videos highlighting and promoting busi-
nesses in town, daily content on social media plus much more

To make a visual impact in town we will launch a bag for life (after the success of the first) for 
a shop to give out, this can be used as great publicity for all platforms and start the campaign 

with a bang

 We also will give businesses in Andover a shop front sticker to place on their window again to 
maximise visual presence in town

ANDOVER BIDPREMISESIMPROVEMENTGRANT

s

Advertorial
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THE Lights, Andover has announced 
a small, but perfectly formed, winter 
season to tempt you back to the theatre.

A select programme of comedy, music 
and family theatre has been put together 
to appeal to a wide audience, kicking off 
with Choice Grenfell on 12 November.

The show is a wonderful tribute to a 
national treasure and the godmother 
of comediennes; featuring some of the 
best of Joyce’s hilarious songs and 
monologues from Stately as a Galleon 
and School Nativity Play to A Terrible 
Worrier and First Flight. Joyce is your 
guide for a delightful delve into some 
of her most endearing characters, ably 
accompanied by her trusted pianist Wil-
liam Blezard. The show was described 
by The Telegraph as: “Tremendously 
funny and totally on the ball.”

Bringing you bang up to date with 
comedy, look no further than Carl 
Hutchinson, who is back on 21 November 
with his new tour:  Carl Hutchinson is 

Allowed out to Play Again!  Just like 
everyone one else Carl has been shelved 
for the last year, but he is now delighted 
to return to The Lights and offer a night 
of stand-up comedy, indoors, socially 
distanced, under a tent, in a mask that’s 
been sanitised, before we get grounded, 
or whatever the rules are this week.

Join Carl as he does what he does best 
in a celebration of comedy returning 
to Andover!

The last of the winter season events 
planned for grown-up audiences seeks 
to transport you to an intimate and 
sultry café bar in Eastern Europe when 
Moscow Drug Club perform live and 
local on 12 December.

Combining their original material 
with songs by the likes of Jaques Brel, 
Leornard Cohen, Tom Waits & Bertolt 
Brecht, Moscow Drug Club provide 
an intoxicating and intimate musical 
experience.

For something a little more family ori-
entated though, The Lights is delighted 
to announce some Christmas sparkle!  
On 19 December the delightfully magical 
production of Who Goes There, Little 
Snow Hare will be performed at 1.30pm 
and 4.30pm.

Join the MakeShift Ensemble on an 
enchanting journey with Lottie Docket 
who, with the help of little Snow Hare 
and friends ventures into the starlit 
night to find her letter and get it to the 
right hands….because letters should 
always be delivered on time!

A magical winter’s tale full of pup-
petry and beautiful storytelling for ages 
3+ and all the family.

For all of those who are lamenting 
the lack of panto this year, then look 
no further than the finale show of 2020 
for something just as fun and excit-
ing for little ones… Santa’s Christmas 
Cracker - the socially distanced show 
where every child can get a present 
from Santa!

Following last year’s sell-out perfor-
mances of Santa’s Christmas Count-
down, Honalee Media are delighted to 
present their next hit tour – the show 
will go on this Christmas, with a socially 
distanced Santa Show!

It really is the most wonderful time of 
the year, so it’s no surprise that every-
one at the North Pole is super-excited 
as Christmas draws near!

Father Christmas is busy making 
toys, Dotty the Elf is decorating the 
Christmas tree and Dasher the Rein-
deer is getting presents onto his sleigh 
- but then they meet a lost penguin who 
has never even heard of Christmas…

Performances at 10.30am and 1.30pm.
The children’s shows are only avail-

able by booking through the Box Office: 
01264 368368 Mondays, Tuesdays and 
Wednesdays to ensure we can find you 
the best seats possible and maintain 
your distance without you having to 
worry.

Each event in The Lights special edi-
tion winter season has been carefully 

put together to ensure that customers 
enjoy the same warm welcome they are 
used to at the venue, plus a few added 
extra measures to keep everyone safe 

and sound.  Numbers are restricted on 
all events so that the venue can ensure 
social distancing, so early booking is 
advised.

The show must go on
Arts&Culture

By Sarah Gisbourne

KAYLEIGH Christopher who is a local 
Andover Usborne Organiser had big 
plans on what she was going to do 
around Christmas and which events 
she would try to attend, but these look 
unlikely to happen now.

Kayleigh has set up a Facebook group 
which is free for anyone to join.

We asked Kayleigh why she decided to 
set up an online virtual Christmas mar-

ket and she shared: “One night when I 
felt defeated I thought if I feel like this so 
many other businesses would be also. I 
couldn’t sleep that night thinking of what 
I could do then thought why not work 
together with some local businesses 
to create a little online market for my 
friends and family to enjoy. I spent hours 
searching through Facebook to find 
local companies that were relevant to 
all ages. I can not believe how big it has 
grown and I am so happy with hearing 
that already other businesses including 

myself have made new customers. A 
huge thank you to everyone who has 
joined already.”

The Christmas Market is showcas-
ing the best of local business from the 
comfort of your own sofa. No babysit-
ters required, no children tugging at 
your sleeve adding to their Christmas 
Wish List. Visit the Andover Virtual 
Christmas market on Facebook to find 
a selection of exciting local people with 
details of what they are selling.

Happy shopping!

Virtual Christmas Market
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The show must go on

WINDOW Wanderland is planned 
to be a fantastic festival of light as 
residents, businesses and schools 
illuminate the streets in Andover 
by creating fun window displays. 
This magical neighbourhood 
walking trail can be explored and 
enjoyed by the whole community 
the last weekend in November in 
Andover.

Test Valley Borough Council 
are inviting everyone to join in 
and become Windowmakers. It’s 
completely free to take part and 
everyone is welcome. You can make 
a display in the windows of your 
home, business, school, nursery, 
shop, car or pub! Your display could 
be as simple as a candle, book or 
fairy-lights in a window, you could 
recreate some lockdown artwork 

or share your favourite thing about 
winter. Let your imagination go 
wild! Anything goes… as long as 
it’s family friendly!

They will be running workshops 
across the town in October and 
November led by artists to help you 
realise your ideas.You can register 
your interest for workshops at The 
Lights box office, which is open 
Monday to Wednesday 10am to 2pm. 

Just let them know your details 
and address, and they will be in 
touch once the venues are finalised. 
Call 01264 368368 or email events@
testvalley.gov.uk.

Once you’re ready to take part 
or you’re all set with your idea then 
simply register your window with 
the Andover event. This will create 
a map for the trail weekend.

The event will take place on the 
weekend of Saturday 28th and Sun-
day 29th November from 5-9pm.

A special event to start celebrat-
ing the winter season in Andover 
will be complemented by the Christ-
mas Tree Festival at Vigo Park and 
the Christmas market in the town 
centre. For more details and to reg-
ister your interest contact events@
testvalley.gov.uk.

Window Wanderland

ANDOVER Author Rob Hickman 
is celebratiing the publication of 
his new book Six Idiots Witness 
A Murder.

We caught up with Rob who 
shared the journey that he 
embarked on to see his words in 
print: “The book was something 
I had planned to do late last year 
because I had a friend in Atlanta, 
Georgia who was releasing her 
own book. We were chatting about 
characters and laughing for hours 
over the phone so I knew I had some 
interesting characters. When I 
went over there, I had a good look 
round the city as both a tourist and 
a researcher and sketched out the 
main characters and their relation-
ships to each other on the plane.

When I returned I had a rough 
idea of a main story and a sub-story 
and I was planning to go back in 
March to flesh out the locations. 
Unfortunately, the pandemic pre-
vented me from travelling and my 
work as an IT contractor dried up so 
I started writing the book in April.

The story is of a team of IT geeks 
who get sent from the Brighton HQ 
of their company to the fledgling 
US office in Atlanta to resolve 
an embarrassing computer data 
breach. While there, they meet up 
with a cast of crazy characters and 
find themselves in the wrong place 
at the wrong time and witness a 

murder.
This is a feel-good novel of trans-

atlantic connections and new friend-
ships with a murder mystery, plenty 
of ‘banter’ between the characters 
and some comedy ‘set pieces’ such 
as a phobia workshop, a character 
who buys a car for more than the 
seller wanted, based on a true story, 
and a woman who counts all of her 
cats as her girls; even though one 
of them is a boy.

Anyone who has ever sat through 
a boring office meeting, suffered 
from an annoying sibling, or been 

the annoying sibling, or had a best 
friend who may not have been the 
sharpest tool in the toolbox will find 
the book relatable.

It also explores the locations and 
attractions of Brighton and Atlanta 
so people familiar with - or hoping 
to visit - those cities will find some-
thing extra to enjoy.

I was inspired by Twitter where 
I am often found putting up jokes 
and one-liners based on comedy sce-
narios and the novel Three Men in a 
Boat. Many of my original comedic 
tweets over the last two years have 
been adapted and have found their 
way into the book and the style is 
similar to the Jerome K Jerome 
classic which was written as a road 
movie.

My book moves at the same pace 
as a road movie, with the characters 
going from one crazy but believ-
able, situation to another, meeting 
numerous colourful characters on 
the way.

I live alone away from family and 
friends and with no current work 
so the isolation of lockdown was 
something I felt quite keenly, as did 
many people. Writing this book was 
partly therapeutic because I wrote 
it in a style that puts the reader in 
the pub, restaurant or office with 
the characters.”

Rob’s book is available to pur-
chase now.

From Atlanta to Andover

THIS year local children will not be able to take 
part in most normal Halloween trick or treat events 
due to Covid. We are excited to be working with 
Andover Bid and In Andover to bring you a fun 
family Halloween activity in Andover.

On Saturday 31st October from 10am until 3pm, 
local shopkeepers around town will be dressed up 
as Halloween characters. We will provide a map 
which local families/ friends in groups of 6 can 
“hunt” around town for the Halloween characters. 
There will be a space on the map for people taking 
part to write down which characters they discover. 

When completed if you return your maps to the 
Love Andover gazebo, in the Time Ring, you can 
claim a Halloween treat.

Social distancing and Covid safety restrictions 
will be in place at all times.

Shops taking part so far include: Travelling cup-

cake; C and J Flooring; Tip top Balloons; Canto 
Gelato; Alex McGarry studios; C & M DIY Centre; 
Burgos pet world.

If you are a local shop / business based in Andover 
Town centre, who would like to take part in this event 
please send us an email to familylife@loveandover.
com to register your interest. 

Listen out on Andover Radio for the latest event 
details.

A spooky time in the town centre

TO celebrate the launch of the Netflix 
Original Film, Enola Holmes, starring 
Millie Bobby Brown, Escape Hunt UK 
has released a free to download print and 
play at home game.

An Enola Holmes Adventure gives view-
ers the opportunity to test their own detec-
tive skills. Based on the film’s narrative 
which sees intrepid teen Enola Holmes 
use her own sleuthing skills to outwit her 
brothers on a search to find their missing 
mother, the original print and play concept 
from Escape Hunt Studios sees players 
following Enola around 19th century Lon-
don to prove their worthiness and join her 
exclusive new detective agency. Individu-
als displaying intelligence, bravery, and 
a degree of cunning are highly desired 
for the post.

Armed with only a map of London, a 
newspaper, and their wits, players can step 
into Enola’s world by taking on their own 
adventure, following clues left through the 
city and investigating iconic locations from 
the film including Covent Garden, Bond 
Street and 221b Baker Street.

CEO of Escape Hunt, Richard Harpham 
commented, “We’re delighted to be launch-
ing this experience to bring the story and 
magic of the Enola Holmes original film 
to life in their own homes.”

The one hour experience is perfect for 
teams of between 2 and 6 players, and suit-

able for players aged 8 and up. Downloads 
of the game are completely free.

For more information on how to down-
load, print and play An Enola Holmes 
Adventure go to – https://bit.ly/EH_Enola.

New game celebrates 
Netflix film launch
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Advertorial

Popular Overton restaurant Amore 
has opened again and delighted 

customers with a new addition to this 
much-loved venue. 

Advertorial

That’s Amore! 

The team has been busy and whilst 
maintaining a takeaway service, 
they have also been building an 
impressive alfresco area for 
customers to enjoy.

The stunning courtyard with 
large umbrellas offers an oasis of 
calm where visitors can enjoy a 

bite to eat, a drink or two or enjoy a long, 
leisurely lunch with friends.

This outside space only enhances the 
already welcoming vibe to this family run 
Italian restaurant.

Anyone who visits can always expect a 
warm welcome and an extensive menu of 
authentic and traditional Italian dishes 
to enjoy. The Amore menu appeals to a 
variety of tastes, offering a range of meat, 
fish and vegetarian dishes along with 
the finest pasta, risotto and traditional 
Italian pizza.

The friendly, family atmosphere means 
there is something for everyone, whether 
you are planning a romantic night out, an 
early supper with the children, a larger 
party or a corporate event, you will be 
looked after by the attentive and friendly 
team who are looking forward to welcoming 
you to Amore!

With a wide ranging 
menu that covers all 
the classics including 
Sunday Roasts plus 
their own take on the 
food of rural Italy we 
can be sure diners are 
going to throroughly 
love Amore!

Amore Italian Restaurant
19 Winchester Street Overton, Basingstoke

01256 770176
Monday-Thursday: 12:00 am-3:00pm 5:00pm-10:00pm   

Friday and Saturday: 12:00am-10:30pm Sunday: 12:00am-9:00pm
Follow us on facebook: Amore Overton

Email us at: Amore.overton@outlook.com
Visit our website: www.amore-overton.co.uk

customers with a new addition to this 

The team has been busy and whilst 
maintaining a takeaway service, 
they have also been building an 
impressive alfresco area for 
customers to enjoy.

large umbrellas offers an oasis of 
calm where visitors can enjoy a 

bite to eat, a drink or two or enjoy a long, 
leisurely lunch with friends.
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Live and local at the Lights
The Lights, West Street, Andover, SP10 1AH

To Book a great night out in Andover Call: 01264 368368 www.thelights.org.uk

Special edition winter season at The Lights!

Choice Grenfell
Comedy

Thursday, 12 November  
at 7.30pm

 

 Moscow Drug Club
Music

Saturday, 12 December 
 at 8pm

 

Carl Hutchinson is 
allowed to play out 

again!
Comedy

Saturday, 21 November  
at 7.30pm

Who Goes There, Little 
Snow Hare

Family theatre 3+
Saturday, 19 December at 

1.30pm and 4.30pm
 

Santa’s Christmas 
Cracker

Family theatre 2+
Wednesday, 23 December 
at 10.30am and 1.30pm

 

The Lights has been accredited as a Covid safe venue by Test Valley Borough Council.  Ticket holders can also be reassured by the new ‘peace of mind’ booking and refund policy. Full details
can be found on the website, alongside lots of Covid related information which is an essential read before booking or attending events:  https://www.thelights.org.uk/visiting/covid-19

ARTS&CULTURE

OCTOBER welcomes the most luscious of autumnal produce, 
but how to make the most of all the best seasonal food on offer? 
Well, you can start with squash, kale, celeriac, wild mushrooms, 

all to be found in abundance this month. And while sausages are 
never out of season, October is possibly the perfect month to 
cosy up with a comforting sausage casserole.

Baked butternut 
squash, ricotta 
and spinach
THE combination of creamy ricotta 
and sweet butternut squash makes 
for a truly comforting vegetarian main 
course.

Ingredients
1 large butternut squash, halved length-
ways
½ tsp caraway seeds, plus extra for 
sprinkling
½ tsp crushed red chillies
4 garlic cloves, unpeeled
2 tbsp olive oil
100g baby spinach
500g ricotta
4 tbsp grated parmesan, plus extra 
to serve
1 medium free-range egg, plus an 
extra yolk
Bunch fresh sage leaves

Method
Heat the oven to 200°C/fan180°C/ gas 6. 
Scoop out and discard the seeds from 
the squash. Sit the squash halves cut-
side up in a roasting tin. Score the fl esh 
in a crosshatch pattern with a knife 

and season. Scatter over the caraway 
seeds, chillies and whole garlic cloves, 
then drizzle with olive oil. Cover with 
foil and roast for 1-1½ hours until soft.

Set the garlic cloves aside, then scoop 
all but 2 tbsp of the squash fl esh into a 
bowl, keeping it in pieces. Gently stir 
through the spinach and season, then 
leave to cool.

Squeeze the garlic cloves out of their 
skins into a large bowl and mash into 

the remaining 2 tbsp squash using a 
fork. Add the ricotta, parmesan and 
some seasoning. Add the whole egg 
and extra yolk, stir well, then gently 
stir through the spinach and squash 
mixture.

Spoon into 4 x 200g individual gratin 
dishes. Top with the parmesan, scatter 
with extra caraway seeds and the sage 
leaves, then bake for 20-25 minutes until 
golden. Serve immediately.

Italian sausage 
and porcini 
mushroom 
casserole
EARTHY porcini mushrooms and 
meaty venison sausages make this 
soul-warming stew all the better. It’s 
ever so versatile too. Stir through 
pasta, serve with polenta or pile over 
mash for three equally good meal 
options.

Ingredients
30g dried porcini mushrooms
1 tbsp olive oil
8 good-quality venison sausages or 
British outdoor-reared pork sausages
75g diced pancetta
1 large onion, chopped
4 garlic cloves, crushed
3 fresh rosemary sprigs, leaves chopped
1 tsp fennel seeds, lightly crushed
½ tsp chilli fl akes
250g portobellini or brown mushrooms, 
thickly sliced
125ml red wine

1 tbsp tomato purée
500ml passata
150ml beef stock
75g sun-dried tomatoes in oil, drained 
and sliced
2 bay leaves
Handful fresh fl at leaf parsley, chopped

Method
Put the dried porcini in a small bowl 
and pour over 200ml boiling water. Put

a saucer on top to keep them sub-
merged and leave to soak for 20 minutes.

Meanwhile, heat the oil in a large 
fl ameproof casserole (with a lid) over 
a medium-high heat, add the sausages 
and brown all over. Transfer to a plate. 
Add the pancetta, fry quickly until the 
fat is golden brown, then set aside with 
the sausages.

Add the onion, garlic, rosemary, fen-
nel seeds and chilli fl akes to the oil left 
in the casserole, then fry over a medium 
heat for 10-15 minutes until soft and 
lightly golden.

Drain the mushrooms (reserving 
all but the last tablespoon of liquid, 
which might be gritty). Slice the porcini, 
then add to the casserole with the fresh 
mushrooms and fry over a high heat for 
3-4 minutes.

Add the wine to the casserole, bubble 
until it has mostly evaporated, then stir 
in the tomato purée, passata, stock, 
reserved mushroom liquid, sun-dried 
tomatoes, bay leaves, half the parsley 
and the sausages and pancetta. Bring 
to a simmer, cover and cook gently for 
35-40 minutes until the sausages are 
done and the sauce has reduced slightly. 
Remove and discard the bay leaves, 
taste and season with salt and pepper, 
sprinkle with the remaining parsley 
and serve with polenta, pasta or mash.

Feast for the eyes
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GREATER focus is being placed on 
the importance of home staging when 
considering a move and, as the owner 
of the house, it’s your job to help others 
appreciate the home you fell in love 
with.

David Wilson Homes Southern has 
teamed up with The Home Staging 
Association UK & Ireland to offer 
second steppers guidance on staging, 
which involves styling and furnishing 
a property in such a way as to enhance 
its attractiveness to potential buyers.

Paloma Harrington-Griffin, Founding 
Director at The Home Staging Associa-
tion, shared: “Simply wanting to sell a 
house is not enough. You need to be 
proactive when preparing a property 
for sale, which can translate into a quick 
sale at the asking price - or higher.”

According to a survey of property pro-
fessionals, 94% of respondents believed 
staging increased the number of view-
ings, whilst 86% agreed that a staged 
home will sell up to three-times faster 
than a non-staged home.

The guidance to help you make the 
most out of your home when preparing 
to sell, includes:

Cherish the curb appeal: It goes 
without saying that the exterior of a 
property encourages potential purchas-
ers to step inside, so it’s important to 
make sure your home is dressed to 
impress. Property seekers will often 
drive by before arranging a viewing so 
the exterior must be appealing. Make 
certain your garden is well-maintained 
and, if possible, bring in new planters 
to brighten up the frontage. It’s also 
worthwhile ensuring all gutters are 
clean, and any bins are hidden away to 
make your home the focal point.

Create an illusion of space: Where 
possible, remove any unnecessary fur-
niture from your living areas, slightly 
move them away from the walls and 
ensure your home is clutter-free. Ensur-
ing your home is picture-perfect will 
take any doubts away from the minds 

of potential buyers. Also remember to 
avoid stashing all loose belongings in 
your cupboards. Anyone viewing a house 
will want to see the storage space and 
a tidy home with surplus storage will 
leave a lasting impression.

De-personalise your home: You went 
to the highest of heights to make your 
home exactly that - yours. But now that 
you’re trying to sell, it’s important to 
keep in mind that not everyone has the 
same taste. It may be a case of tem-
porarily removing those lovely family 
photos and replacing them with mirrors 
or contemporary art, which highlight 
space and brightness. The main objec-
tive of a house viewing is to help others 
envisage living in the property, and 
removing your trace can allow a buyer’s 
imagination to run free, enabling them 

to learn how to make their own mark, 
rather than inherit someone else’s.

Consider the room functions for your 
target market: There will be people 
wanting to move in knowing they’d like 
to redecorate, whilst others will be in 
search of a property which requires 
very little work. It’s a chance for you to 
emphasise the areas of your property 
that are designed in a particularly nice 
colour perhaps, as well as those which 
can be tailored to suit a new resident. 
Think about whom you’re marketing 
to, and apply the benefits you’ve found 
your home to offer to their situation. If 
it’s first time buyers, highlight the living 
areas for entertaining guests and, for 
professional couples, a study or a home 
office may be more appealing than a 
spare bedroom.

Keep it clean, neutral and aspira-
tional: Make your bed look inviting by 
choosing white or neutral linen, a set 
of clean pillows, plumped up cushions 
and a chunky throw to give it a five-
star look. You could also order crisp, 
white towels for the bathroom for that 
clean spa-feeling. Fresh flowers are 
an aspirational feature designed to 
brighten up your interiors, but they will 
also provide an inviting scent for when 
it’s safe to welcome potential buyers.

Rob Allen, Sales Director at David 
Wilson Homes Southern, added: “Mov-
ing to a new home is an exciting time and 
whilst observing the social distancing 
guidelines, it’s a great opportunity to 
make sure your current property is 
ready for the market so you can focus 
on your next step.”

WE are all spending more time at 
home than ever before. So have you 
been thinking about your surround-
ings? More importantly, have you 
been thinking about how your sur-
roundings have an impact on your 
emotions?

According to a new report to com-
memorate International Wallpaper 
Week, many of us believe there is some-
thing in this, with 64% saying they 
feel their lives would be a lot happier 
and more relaxed if each room was 
designed with purpose in mind. But, 
only 29% of us have designed each 

room with purpose in mind.
The Perfect Plan for each room in 

the house has been revealed through 
research, sales data and increases in 
google searches, showing the wallpa-
per industry is booming.

Of those who have planned their 
homes with ‘purpose’ in mind 55% 
say that they feel more relaxed, 40% 
say they notice they feel happier, 24% 
feel more creative in their spaces, 17% 
feel more energetic, and 14% feel more 
productive.

Of those of us who haven’t made any 
changes – many of us think it could 

improve their lives with 31% believing 
they would have a better sex life if their 
room was more romantic and 23% think 
they would perhaps be a better chef if 
the kitchen put us in the right mood.

Interestingly, Brits also think these 
changes could impact our relationships 
– with 26% thinking room design would 
make them happier and therefore could 
improve their friendships, 23% actually 
believe they could be a better parent 
as a result of their emotions, and 24% 
think they could even be better posi-
tioned to deal with their colleagues.

Data shows that 75% of us have wall-

paper in our homes with the DIY sector 
up by 29% - proving that people have 
been staying at home and decorating.

At the height of lockdown Interna-
tional Wallpaper Week reported a surge 
in wallpaper sales and 74% saying they 
plan on carrying on the changes even 
after lockdown.

This trend has continued with Brits 
who have undertaken changes in their 
homes say they have done it to create 
a calm space during this time (94%), 
to help the family atmosphere (87%) 
and to feel inspired in their new home 
office (84%).

Design your rooms with purpose

Homes&Gardens
Make your mortgage 
application easier
WITH mortgage application fraud on the 
rise, experts reveal everything you need 
to know about the mortgage process 
and what steps you can take during 
your application to avoid unwarranted 
suspicion. 

Research revealed that fraudulent appli-
cations on mortgages were up by 5% in 
2019, as 13% of British adults believe it is 
‘reasonable’ to exaggerate income on a 
mortgage application. 

If you receive help from your family 
or friends in the form of a gifted deposit 
towards your home purchase, there are 
a few considerations you should make. 
Lenders will always question the source of 
your deposit, so it’s important to explain 
to your mortgage advisor from the outset 
where the money has come from. 

Providing proof that your deposit is a 
gift and not a loan, is also an important 
step to consider. This can be a signed 
letter outlining that the deposit is a gift, 
which is typically enough to satisfy lend-
ers. The signed document should clearly 
state that the deposit is not a loan and 
doesn’t need to be repaid or does it grant 
your friend or family member any rights 
to the property. 

The most common source of deposit 
for a home is from personal savings or 
inheritance. Both of these funding sources 
should be accepted by mortgage lenders 
without issue. However, additional checks 
may need to be completed to clarify the 
source of the money, so make sure that 
you can prove your claim to the inherit-
ance and there is documentation showing 
exactly where the money has come from, 
and where it’s been since you claimed it.

Lenders must be able to verify your 
identity for purposes of anti-money 
laundering. Registering on the electoral 
roll helps to prove your identity and make 
sure you are who you say you are, as it 
enables lenders to check your informa-
tion and confirm your name, address and 
residential history. It is important to make 
sure you are registered before applying. 

John Dobson, CEO at SmartSearch, 
says: “Applying for a mortgage can be 
an exciting and also daunting task, with 
many first-time buyers unsure of what 
to expect during the rigorous application 
process.  It is important to remember that 
a mortgage is a significant financial com-
mitment, and making exaggerations or 
withholding any changes in circumstances 
may result in you being investigated for 
money laundering and fraud, making it 
more difficult to secure a mortgage or 
other financial products in the future. We 
hope by revealing some of the biggest 
considerations for mortgage applications, 
you will be equipped with the knowledge 
you need to easily secure a mortgage.” 

Preparing your home to sell
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Our development is open daily by appointment only 
Call: 0333 777 7074  
email: greenhartpark@croudacehomes.co.uk  
London Road, Hook, Hampshire RG27 9EH

Only a 5%  
deposit required

INCENTIVES AVAILABLE

THE SANDHURST, 1 BEDROOM HOME  
WITH PRIVATE GARDEN 

NOW AVAILABLE FOR £250,000*

Carport and Driveway Parking
Large open plan Living space

Integrated Oven, Washer/Dryer and Dishwasher
Flooring throughout

Built-In wardrobe to the Master Bedroom
Built-In bathroom storage with heated chrome towel rail
Gas central heating controlled with Hive Active Heating

2 years of Croudace Customer Service cover
10-year NHBC Buildmark warranty
Walking distance to Hook village

12 hectares of natural greenspace on your doorstep
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Your regular puzzle challenge
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By Tony Yates

I’M going to start by saying ‘I think 
winter has arrived’. We are now into 
October, and it’s starting to get cold. As 
I write, the thermostat in my home has 
been cranked up 25 so my partner can 
pretend it’s still summertime.

Anyway, time for this week’s review of 
the new updated Suzuki Ignis. I tested 
this vehicle a while back now, and I 
loved it. Let’s hope it’s not lost any of 
its charm. 

Power and Efficiency
The Ignis is powered by a four-cyl-

inder 1.2L Dualjet petrol engine that 
produces 83PS at 6000rpm and 107Nm of 
torque at 2800rpm. 0 to 62 mph is dealt 
with in 12.8 seconds – moving onto a top 
speed of around103 mph.

The official fuel economy figures 
from Suzuki are; 51.9 mpg (combined) 
with a CO2 rating of 123 g/km (WLTP) - 
although the best I could get was around 
50mpg, although I was not trying to get 

near what Suzuki had said was possible.

On the road
I like the way the little Ignis handles 

– but I do feel the suspension is a little 
soft - saying that, when the road gets 
twisty – it is more than capable of hold-
ing its own thanks to a good balance of 
chassis and suspension. When you think 
about it, it performs rather well and I 
was impressed by this. Of course, this 
means it gives you a lot of confidence 
into the corners, which in turn makes 
it quite the drive. You also have that 
wonderful Suzuki ALLGRIP 4-wheel 
drive system keeping you formally in 
check. Yes, you heard that correctly, a 
4-wheel drive system that does a very 
nice job indeed of keeping you glued 
to the tarmac with no muddy fields 
involved whatsoever.

Design & Technology
My test car was fitted with decent 

seating and clever interior accents, 
which lifts even the most boring of inte-
riors – Not that the inside is boring like 

the VW UP! or the Dacia Sandero, but 
you do sense that the Ignis was set out 
to be more practical than luxurious. 
Saying that it’s quite plush in places 

and all the dials and controls are easy 
to use. But, and it’s a small one, some 
of the plastics on the inside could have 
been better quality.

Space – well let’s just say for a small 
car it has bags of it - along with a decent 
driving position and plenty of room in the 
back for most adults to sit in reasonable 
comfort. The boot is also pretty good, 
with max luggage capacity coming in 
around 1,086 litres.

Some of the standard features fit-
ted to my test vehicle included; Cruise 
Control, Rear Parking Camera, Auto-
matic Air Conditioning, LED Projector 
Headlamps, LED Daytime Running 
Lights, DAB Digital Radio, Navigation 
System, 16” Alloy Wheels, Rear Privacy 
Glass, ALLGRIP 4-mode 4-wheel Drive 
system, ABS with EBD function, ESP® 
(Electronic Stability Program) Lane 
Departure Warning, Hill Hold Control 
and Hill Descent Control.

To sum up
Suzuki has done a fantastic job here 

of refreshing the Ignis. I expect the 
Ignis to do well as a feature-packed 
supermini that doesn’t cost the earth.

Price from £15,999.

Suzuki Ignis SZ5 1.2 DualJet Hybrid AllGrip
ObserverMotors
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01264 772728
www.redpostservices.co.uk

Units 1-2 Mayfield Avenue Industrial Estate, Fyfield Road, Weyhill, Andover, Hampshire, SP11 8HU

MOTORS

By Tony Yates

WITH the world as we know it changing 
on a daily basis, I hope you all get back 
on your feet as soon as possible while 
staying safe – and more importantly, 
I urge you all to please stay strong.

This connects me to this week’s 
review of the S90 T8 – a vehicle that 
is beyond doubt an amazing piece of 
machinery.

Power and efficiency 
The S90 I have on test is powered by 
a 1969cc petrol engine that has 303hp 
and 400Nm of torque. Factor in the 87hp 
electric motor which also has an addi-
tional 240Nm of torque – meaning you 
really do start to see in a very short 
time how things can get very exciting 
indeed! Top speed, well that comes in 
at around 155mph and a 0-62 time just 
a shy over 4.8 seconds.

This is a big car though – but I felt 
the engine was more than big enough 
to easily propel you from zero to hero 
in no time at all – then, if you select one 
of the more ‘engaging’ driving modes 
– things really do start to hot up! I’m 
not kidding, if this was a cage fighter 
it would easily rip your limbs off – but 
in a good way!

On the road
I expected nothing but the best from the 
S90 and I was not disappointed. The S90 
does not roll and scamper around like 
a scalded cat – it just glides, while you 

relax back and take everything in your 
stride. It’s actually like driving around 
on a cushion of air – it’s so good in fact, 
I really just wanted to go out and buy 
one right away. Also, the grip levels 
are staggering and very well balanced 
thanks to the Volvo engineers getting 
everything just right.

Don’t forget – the S90 also has AWD. 
This means it will keep you firmly 
planted to the road ahead. You also 
have the assurance that everything 
beneath you is doing a proper job of 

keeping on the right track. Also, as we 
all know, Volvo majors on safety in all 
its vehicles - and the S90 is no different 
– it ticks all the boxes here. Well done 
Volvo for everything.

Safety and technology
The S90 has a large array of features 
and cutting-edge technology as standard 
such as; Oncoming Lane Mitigation, 
Run-off Road Protection, Driver Alert 
Control with Lane Keeping Aid, Dual 
Stage Driver & Passenger Airbags, SIPS, 

Road Sign Information Display, Full-
Length IC (inflatable curtains) WHIPS, 
Anti-theft Alarm, 9” Centre Console 
Portrait Touch Screen, DAB Radio, 
Bluetooth Handsfree System, Sensus 
Connect with High-Performance Sound 
(10 speakers) Speed Sensitive Steering, 
Hill Start Assist, Drive Mode Settings, 
Keyless Drive with Remote Tag and 
Dynamic Chassis. Plus; 18” 10 Spoke 
Turbine Alloy Wheels, Tyre Pressure 
Monitoring System, 12.3” Active TFT 
Crystal Driver’s Information Display 

and Heated Front Seats. Also, as its the 
T8 model Version, you also get Electric 
Rear Axle Drive, Auxiliary Fuel-Fired 
Heater, Laminated Side & Rear Windows 
and a Lithium-Ion Battery (11.6kWh).

To sum up
The S90 is simply epic. Sometimes I won-
der why I own my car when it’s clear in 
my mind that it’s time I bought a Volvo.

Price model as tested: £58,405 
excluding options.

Volvo S90 T8 AWD Twin Engine - Inscription Plus
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ObserverMotorServices

JC Auto Repairs is an
independant workshop
open on the Portway
Industrial Estate in
Andover.

Although we specialise in Peugeot 
cars, we are able to undertake repairs
on all makes and models.

Portway Industrial Estate, Andover, Hampshire, SP10

servicing, repairs and diagnostics

01264 332 126

JC Auto Repairs is an
independant workshop
open on the Portway
Industrial Estate in
Andover.

Although we specialise in Peugeot 
cars, we are able to undertake repairs
on all makes and models.

Portway Industrial Estate, Andover, Hampshire, SP10

servicing, repairs and diagnostics

01264 332 126

SERVICING, REPAIRS
AND DIAGNOSTICS

01264 332 126
Portway Industrial Estate,

Andover, Hampshire, SP10

LOCAL PEUGEOT SPECIALIST

JC Auto Repairs is an 
independant workshop open 
on the Portway Industrial 
Estate in Andover.

Although we specialise in Peugeot cars, 
we are able to undertake repairs on all 
makes and models. 

Concept House, 
Bell Road,
Basingstoke RG24 8FB

Tel: 01256 321680
Email: info@landmautocare.co.uk

Class 4, 5 &7 MOTS, Taxi 
Compliance Tests, MOT repairs,

Maintenance, Servicing & 
Recovery, Self Drive Van Rental

A p p ro v e d  G a r a g e

Service & MOT o�ers 
from £99

Convenient location close to town
Free collection and delivery

MOT’s £45 incl’  free retest*

Air Con servicing from £60
Quote ‘Observer for 10% discount

* terms and conditions apply

01256 843909
www.protechbasingstoke.co.uk

Unit 10, Basingstoke Business Centre, Basingstoke, 
Hampshire, RG22 4AU

“We are one of the largest independent family owned 
and run garages in Basingstoke”

 
● Servicing of all makes of vehicle   
● MOT’s Cars & Light Commercials
● MOT’s Transit Size Vehicles/Motor Homes (Class 7)
● All MOT repairs carried out including welding
● Clutches   ● Exhausts    ● Tyres

 
 

 

BLUE PETER GARAGE

www.bluepetergarage.com
  

Unit 6 Moniton Trading Estate, West Ham Lane, Basingstoke RG22 6NQ
01256 810707

service@bluepetergarage.com

Home 

of Quality

and 

Service 

Want to become a qualified 
MOT Tester?

Get hands on Knowledge
 from the experts.

email info@motlearningservices.co.uk
www.motlearningservices.co.uk

01256 321680

LEARNING SERVICES

We provide training, 
consultancy and refresher 
courses for MOT testers 
and Workshop Managers.
MOT Learning Services can 
be trusted as the true 
experts within the field to 
train future MOT 
technicians to the very 
highest of standards, at our 
state-of-the-art MOT 
Training Centre in 
Basingstoke, Hampshire.

The MOT Tester Training is 
delivered by our highly 
qualified and professional 
staff including a former 
DVSA officer with over ten 
years experience and an 
in-depth knowledge of the 
MOT scheme.
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ObserverServices To advertise please 
call 01264 883100

l Free Estimates  
l Reasonable Prices
l Interior and exterior
l Apprenticeship served
   20 years experience

10% Discount OAP’s

A Lady 
Painter/Decorator       

01256 819785    07970 454226

Boiler Installation/Repair
Central Heating Engineer
General Plumbing
Solar Heating

Under Floor Heating
Bathroom Refurbishment
Power Flushing

Tel: 0800 4488515
Mob: 07772919035
www.iplumb.net

andoverturf.co.uk
For quality lawn turf, top soil and solid fuels.

SP11 8SG

01264 889769

Andover Turf
Company

Repairs for the following and many more:
Vacuums • Food Mixers/Processors/Juicers • Microwaves 

Irons/Kettles/Toasters/Shavers/Heaters
Lamps/Haircare Products GHD’s

Call in and see us at 
16 Winchester Street, Basingstoke, RG21 7DZ

Give us a call on 01256 357640
Or drop us a line at contact@basingstokeservicecentre.com

www.basingstokeservicecentre.com

Don’T bIn IT 

FIx IT

APOLLO

Call: 0118 9810002
Or: 01256 811 288

●TV & Radio Aerials
● TV Wall Mounting, Installation & Cabling

● Satellite Installation & Repair
● CCTV  ● Audio Systems

● Networking & Wi-Fi

Satellite
and Aerial
Services

D Ray
ALL SEASONS 

L A N D S C A P I N G
OLD DRIVEWAYS & PATIOS

PRESSURE CLEANED
AND REGROUTED

● NEW DRIVEWAYS
● BRICKWORK
● DRIVEWAY EXTENDED
● NATURAL STONE PATIOS
● PINEWOOD FENCING 

& GATES
● TREES / HEDGES 

REMOVED
● ALL GROUNDWORK 

& DRAINAGE

TEL: 

07857 61 61 52

0118 9888 250

Email: danraylandscaping@gmail.com

Local, Professional Tree Services
No Job too Big or too Small

Monster Tree Services
ross.stickland@monstertreeservices.co.uk

07872 567381
www.monstertreeservices.co.uk

● Hedge Cutting  

● Tree Pruning, Thinning and Maintenance

● Stump and Root Removal  

●  Tree felling and Limb Removal

● Domestic and Commercial Tree Work  

●  Site Clearance

● Logs and Firewood delivery

 

Services

To advertise your 
business services 
here, please call

01264 883100.
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WITH a plethora of matches played 
in some difficult conditions. Melissa 
James, Club Secretary

CK Andover FC shared this week’s 
round up of the club’s matches.

“CK Under 12s continued their run 
of tough fixtures against an on form 
Whitchurch side in a match where wel-
lies were a more suitable boot to wear.

The team lost the match 8-1 mainly due 
to some unfortunate mistakes, probably 
caused by the cold and wet weather.

The team did have a lot of good come 
from the match, one being the goal 
scored by Alex, first of the season, a 
lovely cheeky lob over the goalkeeper just 
before halftime. Secondly when the team 
played their game and piled the pressure 
on the opposition, they made a very good 
team look very ordinary. Thanks to the 
soggy supporters for cheering the team 
on until the final whistle, a big thank you 
to Paul our linesman who ended up look-
ing as wet as we all did. Also a final well 
done to our Player of the Match Owen 
who worked hard throughout the entire 
match. We go again next week in another 
tough fixture against Division 2 South 
Newton in the League Cup.

CK B travelled to Aldermaston in 
their debut match in the Basingstoke 
league. After a season out for most of 
the squad and a step up from youth to 
senior football for the rest, we were very 
excited to get going. The boys started 
very strongly, looking the better team 
from the start but two goals against the 
run of play let heads drop. It was soon 
clear we weren’t matching the opposition 

on pace and 3-0 down at half time meant 
changes were needed. The changes 
worked and soon into the second half 
Luke Borley scored 2 in 2 minutes. A 
definite feel of ‘game on’ and the oppo-
sition were clearly rattled, becoming 
more vocal and argumentative than 
they already had been! Unfortunately 
despite our chances the game swung 
again, Aldermaston scoring their 4th and 
5th. Final score 5-2. Congratulations to 
man of the match Callum James. A gutsy 
performance all over the pitch, and I’m 
sure the bruises to prove it!

I think we all learned a lot today 
and plenty to work on moving forward. 
Absolute credit to this young team on 
keeping their discipline against a very 
vocal, physical side today. A CK team 
to be proud of.

The U17s were away against  League 
Leaders Alderbury, the weather wasn’t 
the greatest but we must compliment 
Alderbury on their new pitch, the surface 
was like a snooker table.

Although we knew that Alderbury had 
this season signed on a lot of Laverstock 
players, the boys showed no fear and 
from the first whistle took the game to 
the opposition, playing some neat football 
in dire weather.

We matched them all over the pitch 
and were the more dominant team with 
Mark making a lovely turn but striking 
the post with his shot. Near the end of the 
first half Alderbury put us under pres-
sure and from inside the box their striker 
thundered a shot on goal but Bob who 
stood in for the injured Tyler pulled of a 

wonderful save down to his right pushing 
the ball out wide but unfortunately their 
winger got on the ball and dribbled the 
ball back into the penalty area where 
he went down under a challenge from 
Jenson to concede our third penalty of 
the season. Their player gave Bob no 
chance blasting it high into the back of 
the net, minutes later the whistle went 
for half time. The lads went out for the 
second half but we started a bit slow and 
ended up absorbing a bit of pressure, but 
we fought through and had Alderbury 
hanging on,  clipping the bar  and creat-
ing one v ones. Finally  midway through 
the second half we got the equaliser we 
more than deserved with Mark following 
in a shot and side footing the ball into 
the net. We kept pushing for the winner 
but it was not to be today. Was a crack-
ing performance from all against the 
undefeated league leaders who were 
very fortunate to go away with a point.

U13 Royals were away to Andover 
Town and what a performance the 
boys put in! Marc Holt and myself are 
extremely proud. They were strong, 
confident and consistent throughout. 
Stringing together some great passes, 
defending solidly and clearly communi-
cating. We went 1-0 up with a goal from 
Noah, who was in great form today and 
deservedly took man of the match. Ando-
ver Town did come back with attacks of 
their own and eventually won the game 
4-1, but I can honestly say the result 
does not represent the performance 
our boys put in.

Well done boys!”

LOCAL residents Adam Phillips, 
Michael McGarry and heavyweight 
Alex Gee (Nicknamed ‘Tiny’) who 
featured on ITV a couple of years 
ago, when the WCJJO World Cham-
pionships came to the UK, have come 
together to form ‘Great Britain Jujitsu’.

Adam explained: “‘It is a huge step 
for us. We have been fortunate enough 
to represent our country several times 
and regretfully, our relationship with our 
previous federation came to a natural 
end. We wanted to continue to com-
pete and continue to spread the sport 
that is ‘Sports Jujitsu and so found an 

opportunity to set up our own Jujitsu 
federation.”

Mike and Adam both medalled at 
the national Jujitsu Tournament held 
in Leigh, Manchester.

Mike McGarry who owns local martial 
arts club Kyouken MMA & Jujitsu added: 
“I have been involved with martial arts, 
in particular, Jujitsu, for forty years now, 
I have met some exceptional people and 
have always dreamt of setting my own 
national Jujitsu federation up. This way, 
we can control the rules of competition, 
keep people safe and most importantly, 
allow people to have fun, whilst learning 

how to defend themselves.”
Adam continued: “Great Britain 

Jujitsu is a newly formed federation 
which is affiliated to the World Council 
of Jujitsu Organisation. This gives them 
licence to take teams abroad to compete.

Sports Jujitsu is for those who don’t 
want to just do stand up fighting, but 
want more than just doing groundwork 
(like Brazilian Jiu-Jitsu). Sports Jujitsu 
is everything, punching, kicking, throw-
ing, choking, locking – but it has rules. 
It’s like a softer version of MMA – an 
amateur sport that still allows you to 
go work on Monday! I think there is a 

huge market for this growing sport. 
A lot of us enjoy the physicality and 
psychology of fighting. I think sports 
Jujitsu fits that bracket nicely.

We will also be doing BJJ (Brazil-
ian Jiu-jitsu) when we hold our annual 
competitions – mainly because I enjoy 
that a lot! BJJ is throwing and ground-
work (submissions) you aren’t allowed 
to strike with that, so it’s pretty safe. 
Most of the fighters I have met are the 
nicest people, so really looking forward 
to what the future holds for me, Mike, 
Alex, our club and ultimately, the future 
for Jujitsu in our country.”

ANDOVER travelled to the Island for 
this second round league cup tie against 
East Cowes Victoria with both sides 
knowing that the prize for the victors 
will be an away trip to Blackfield & 
Langley.

Despite the heavy rain in the 24 hours 
leading up to kick off, the pitch was given 
the go ahead by an inspection in the 
morning. Andover were missing several 
key players - Adam Pattison, Wat Jones, 
Ben Dillon and Scott Walker - were all 
missing for varying reasons whilst Zac 
Hine remained suspended. Liam Ham-
mond returned to the squad alongside 
Denis Lepure whilst Michael Donovan 
recovered from a muscle injury to take 
up his place in the starting eleven.

Both sides worked hard but lacked 
any real chances of note. Tom Pattison, 
hugely influential so far this season, 
departed the game early in the first half 
with an injury that may keep him out for 
several weeks. After the chaotic thriller 
that was the midweek local derby, Ando-
ver couldn’t open the game up despite 
some encouraging build up play. Josh 

Bertie and Josh Hewson had half chances 
but nothing of note was opening up.

The second half saw George Baxter 
play his first 45 minutes of the season 
for Andover and he looked assured in 
goal as Dease Kerrison had in the first 
half. Liam Hammond suffered a bad 
looking head injury which saw him taken 
to hospital but, thankfully, reports are 
that it’s not too serious. The home side 
failed to make any chances throughout 
the game and as it looked to be heading 
towards a penalty shootout, Andover 
were awarded a penalty with 10 minutes 
left. Ben Emans stepping up and coolly 
slotting it to the right of the outstretched 
hand of the East Cowes keeper.

And so it finished 1-0 to Andover. Ron 
Bertie will look back on this as job done. 
Travelling to the Isle of Wight with an 
under strength squad in poor conditions 
and with several players picking up inju-
ries on the day, he will be delighted with 
the clean sheet and passage to the last 
16. Not one for the spectators but that 
was almost inevitable after the win over 
neighbours, New Street, during the week.

Tough matches 
for CK teams

Great Britain Jujitsu Comes To Town

Win for Andover in tricky conditions

ANDOVER New Street U13 girls team 
have played their first away game 
in the cup vs the Widbrook team in 
Havant. It was played in bad weather 
conditions on a very wet and windy 
day. It didn’t dampen girls enthusiasm 
as they went ahead after 10 minutes 
with a goal scored by Ruby finishing 
in the bottom corner. Lilly then had 
a shot but just missed the goal. There 
was plenty of good defensive work to 
keep the score 1-0 at half time.

Second half Ruby had a chance 
but the shot was saved by the keeper. 
Shortly after Louise scored our second 
goal after a nice run and finish. Alys-
sia had a goal disallowed after that 
for offside. New street went 3-0 up 
after a second goal from Ruby midway 
through the 2nd half.

A couple of missed chances by New 
Street were followed by 2 goals from 
the Widbrook team to close the gap to 
3-2. Lilly the captain scored a fourth 
goal to increase the lead again and 
made 4-2 and near the end Alyssia 
scored the final goal of the game to 
make it 5-2.

Coach Gemma shared: “Amazing 
team performance from the girls, 
creating plenty of chances and show-
ing great team spirit to get the well 
deserved win and going through to the 
next round. It was a fantastic display 
of football, I couldn’t have asked more 
from the girls. Their work rate was 
incredible and they really deserved 
the win,”

Finals score Widbrook 2 New Street 
Girls 5.

Strong team spirit secures victory
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First Time Buyers
Remortgages

Equity Release
Buy To Let

When You Need Mortgage Advice

Joe Capon Sean UsherMark JonesLisa Usher

Talk to Basingstoke’s Mortgage Megastars
35a Winchester St, Basingstoke, RG21 7EE

01256 637000
www.mu-mortgages.com

Michael Usher Mortgage Services is a company registered in England and Wales with company number 4156383. The registered office address is 84 – 88 High Street, Frimley, Surrey, GU16 7JE
Michael Usher Mortgage Services Ltd is an appointed representative of HL Partnership Limited which is authorised and regulated by the Financial Conduct Authority

IN the penultimate round of the 
British GP2 Cup Jake Archer took 
an 8th place at Donington Park in 
the second race on Sunday. This 
followed a DNF due to an electri-
cal issue in race one on Saturday in 
poor weather.

In complete contrast to the glorious 
weather at Oulton Park, last time out, 
the Donington circuit was a wash of 
black clouds producing anything from 
fine drizzle to heavy rain on Saturday. 
The result was that the qualifying 
session was cancelled and the best 
lap times from the two free practice 
sessions on Friday were used to set 
the grid.

Archer lined up at the end of row 6 
on the combined Supersport/GP2 grid 
for the first race of the weekend. The 
weather hadn’t let up and Archer’s 
damp weekend got worse shortly after 
the race began. Circulating the 2.5 
mile GP circuit in difficult conditions 
Archer suffered an electrical issue 
on just the third lap which ended 
his race.

The weather improved throughout 
Sunday sufficiently so for the British 
GP2 Cup 14-lap Feature Race to be 
declared a dry race. Archer lined 
up 23rd this time (8th in the Moto2 
category). He quickly overtook three 

Supersport riders to move into 21st 
overall remaining 8th in the Moto2 
class.

Archer set some very consistent 
1:36 laps, improving as the race went 
on. He managed to set his best two 
laps on his Kovara Projects / RS Rac-
ing Kalex near the end of the race. In 
doing so he held off a late challenge 
from Cameron Fraser to secure 8th 
spot and 8 more championship points.

The Andover rider now has 82 
points and is 8th overall in the series. 
The DNF in race one was the first 
time he hasn’t scored points this year.

Jake Archer shared: “It was disap-
pointing not to finish the first race but 
this happens sometimes in racing. 
This year the bike has been really 
good all year so it was just one of 
those things. I had been hoping for 
a better result than I got in race two. 
But with the weather changing so 
much and so little dry time this week-
end to get a proper set up, we were 
having to make changes to the bike 
without really having been able to 
test them first. Still we got an eighth 
place and more points so we should 
not complain too much. Thanks to all 
our sponsors including Erwin Hymer 
Centre Travelworld who have recently 
come on board to help for the final 
two rounds of the season.”

The last round is at Brands Hatch 
on the 16th to 18th October.

Inside: Win for Andover in tricky conditions  |  Strong team spirit secures victory  |  Great Britain Jujitsu Comes To Town  |  Tough matches for CK teams
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